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A Design Het Budapest rendezveny-
sorozatot a Magyar Formatervezesi
Tanacs azzal a szandekkal hivta
eletre, hogy kozremukodjon a design
gazdasagi es tarsadalmi szerepenek
tudatositasaban, novelje a design iranti
bizalmat es erdsitse, egyuttal indukalja
a terulet szerepl6i kozotti kommuni-
kaciot. A programsor a gazdasagi
dontéshozok és a hazai vallalkozasok
figyelmét a designban rejl6 lehetdse-
gekre iranyitva a designt olyan innovativ
eszkozrendszerkent és modszerkent
igyekszik bemutatni, mely a funkcio-
nalis, felhasznaloi és tarsadalmi
iIgenyeket harmonikusan otvozi, tovabba
nelkulozhetetlen a versenykepes ter-
mekek es szolgaltatasok letrejotteben.

The Budapest Design Week was
launched by the Hungarian Design
Council with the aim of raising
awareness of design’s role in the
economy and society, increase trust in
design, as well as to strengthen and
at the same time spark communication
between the various players of the
design area. Focusing the attention

of economic decision-makers and
domestic businesses on the potential
of design, it seeks to present design
as an innovative system of tools and

a method that is able to harmoniously
combine functionality with user

and social needs, while also being
instrumental in creating competitive
products and services.

NOISSIN
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A Design Hét Budapest (DHB) rendezvénysorozata mara a magyar kreativipar
leglatogatottabb eseménye. A nagykdzonség szamara itt valik leginkabb
lathatéva a magyar design teljesitménye, nemzetkdzi beagyazottsaga, itt

valik tapinthatéva, mennyire slrli ma mar a hazai kreativipar haldja. A magas
szinvonalu rendezvények sora azt sugallja, hogy ma Magyarorszagon

a design er@s gyodkerekkel rendelkezik, mikddése szinte magatol értetddé,
fejlédése organikus. A latvanyos megmutatkozas mogott azonban kilonb6zé
intézmények és intézmeényi szereplék folyamatos és kovetkezetesen egymasra
épllé munkaja folyik. Nevezhetjik ezt a munkat gondoskodasnak vagy akar
védelemnek is, hiszen a magyar design fejl6déséhez a hattérben mikodd
rendszerek, a megfelel6 és a valtozo kérilményekhez igazodo jogi és intéz-
meényi keretek meghatarozasa, gondozasa és oltalma egyarant szukséges.

igy valik magatdl értetédévé a Magyar Formatervezési Tanacsot is mikodtetd
intézmény, a Szellemi Tulajdon Nemzeti Hivatala tarsadalmi felel6ssegvalla-
lasa ezen a fontos innovativ szintéren.

A Design Hét Budapest valamennyi rendezvénye nemzetkozi 6sszefliggésben
értékelhetd. Ebben az egyre tagulod rendszerben, a designvilag vérkerin-
géseben ma mar markansan jelen lévé magyar formatervezeés jovéje szem-
pontjabdl a jelen értékeinek felmutatasa mellett ugyanolyan sulyu feladat

a kozeli és tavolabbi mult 6rokségenek felismerése, megovasa és gondozasa.
Mindez nem csupan a teljes hazai hagyomanyra vonatkozik: ott rejlik mogotte
a kdzép-eurdpai és a még melyebb meritésl eurdpai 6rokseg is. A gondozas
pedig ebben az esetben nemcsak az orokség megbrzéseére vonatkozik,
hanem az Osszefliggések felismerésére és tovabbadasara is. Olyan intéz-
meényi keretek biztositasara, amelyek révén a hagyomany rendszerbe foglalt
elemei és a friss kihivasok Uj utakon juthatnak el a folyamatosan valtozo,
alakulod kozénséghez. Egy olyan intézményi hattérre, amely dsszehangolja

a kreativipar és az innovacio kilonb6z6 palyakon mozgo alakitoit, lehetévé
teszi a design terlletén a vallalatok szerepvallalasat, és kétéseket hoz létre

az allami és a maganszektor kdzott. Ennek az intézményrendszernek ma

a leginkabb lathatd eleme a Design Hét Budapest, amely maga is egy folyvast
megujuld gazdag és innovativ forum.

Magyar Formatervezési Tanacs

The Budapest Design Week (BDW) has for some time now been the most
popular event of the Hungarian design scene. It allows the general

public to see the achievements of Hungarian design and its international
embeddedness, while tangibly showing the densely spun network of

the domestic creative industries. The wide array of high quality events
confirms the solid foundation Hungarian design was built upon and is
suggestive of its guaranteed operation and ‘automatic’ development in

the future. This vastly impressive series of events however could not have
been realised without the dedicated and consistently interlinked efforts of
a large number of institutions and institutional players. Their work can be
described as caring or even as safeguarding since Hungarian design could
not develop if it were not for the definition, maintenance and protection of
the background systems, as well as the appropriate legal and institutional
frameworks able to adapt to the constantly changing circumstances. Hence,
we feel that the social responsibility undertaken in this important innovative
area by the Hungarian Intellectual Property Office — the organisation
operating the Hungarian Design Council, among others — is more than
obvious.

JOVLIYIH NDIS3a

Each event of the Budapest Design Week has international relevance and
value. Hungarian design now has a marked presence in the ever-expanding
global design arena, and when considering its future, showcasing the values 11
of its present must be matched by the recognition, protection and nurturing
of its recent and more remote past. These tasks are applicable not only to

the entire Hungarian tradition but also to the heritage of Central Europe and
the European heritage at large. Taken in this context, nurturing tradition is

not only aimed at safeguarding our heritage but also at identifying connections
and passing them down to future generations. Institutional frameworks

need to be developed that will open up new channels for the elements of
tradition already integrated into the system as well as for the newly emerging
challenges, allowing them to reach an ever-changing public. What is needed is
an institutional background able to harmonise the stakeholders and decision-
makers active in various segments of the creative industries and innovation and
thus enable the participation of companies in design, and the establishment

of ties between the government and the private sectors. The most visible
manifestation of such an institutional framework is the Budapest Design Week,
a continually renewing, diverse and innovative forum.

Hungarian Design Council
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TiZ NAP A DESIGN BUVOLETEBEN

A Design Hét Budapest rendezvénysorozatot 2004-ben inditotta utjara

a Magyar Formatervezési Tanacs, a kezdeményezd a Design Terminal Non-
profit Kht. volt, a védnoki szerepet a Szellemi Tulajdon Nemzeti Hivatala toltotte
be. A programot mar indulasakor a kreativipari szcéna legfontosabb hazai
esemeényeként sikerdlt pozicionalni. A debutalas nem véletlenll esett egybe

a Magyar Formatervezési Dij megalapitasanak 25. évforduldjaval. A fesztival
presztizsét tovabb emelte, hogy erre az alkalomra szervezték a dijatadot is.

A kezdetben egyhetes, 2008-tdl tiznapos budapesti Design Hétre minden
évben kora ésszel kerll sor, lehetéség szerint olyan idépontban, hogy az ne
Utk6zzo6n az eurdpai nagyvarosok hasonlé eseményeivel. Az elsé két évben
a Budapesti Oszi Fesztival programsorozataba illeszkedett, de rovid id6 alatt
olyan dinamikus fejlédésnek indult és a k6zonsége részerdl annyi figyelmet
kapott, hogy a harmadik évtél mar 6nallé rendezvényként gazdagitotta és
gazdagitja azéta is a févaros fesztivalpalettajat. 2004-ben, az indulaskor 28
esemeény valosult meg 32 csatlakozo partner egyittmiikodésével, s a fesztival
0sszesen 19 ezer érdeklddét vonzott. Az elmdlt tizendt év soran a Design

Hét Budapest orszagos jelentéségli eseménnyé valt, a professzionalis brand-
épitésnek és az intenziv bel- és kilfoldi kommunikacionak kdszonhetéen
pozicidja megerdsoddott az eurdpai designhetek soraban. A rendezvénysorozat
2017-ben Budapesten 162 programmal varta az érdekl6ddket. Partnereinek
szama megnégyszerezddott, kozonsége 70 ezer fére duzzadt.

BUDAPESTEN A DESIGNVILAG

Budapest designvarosként torténd szinre léptetése és a rendezvénysorozat
elinditasa harmonikusan illeszkedett a nemzetkdzi trendekhez. Tokié 1997-ben
szervezte az els¢ hasonld eseményt, a londoni fesztival pedig mindéssze

egy évvel elézte meg a budapesti startot. Bécs ,csak” 2007-ben inditotta utja-
ra sajat programsorozatat, ami kedvezett annak, hogy a budapesti Design
Hetet jol lathatd modon lehessen felhelyezni az eurdpai designfesztivalok
térképére. A rendezvény keretében 2008-ban Marcel Wanders személyében
érkezett Magyarorszagra az els6 sztardesigner, amit az elmult évtizedben
szamos emlékezetes, szakmai szenzacionak szamitdé sztarvendég-latogatas
kovetett. A programsorozat nemzetkdzi presztizsépitése ettdl az évtdl zajlik
kovetkezetesen és tudatosan. 2009-ben egészilt ki a Design Hét neve a meg-
kllonboztetést szolgald Budapest szdval, ezzel is segitve a rendezvény nem-
zetkozi beazonosithatosagat. A magyar févaros 2004-t6l, a programsorozat
megszervezéseével orvendetesen gyorsan reagalt azokra a valtozasokra, ame-
lyeknek kdszdnhetéen a design mint multidiszciplinaris, azaz szamos tudoma-
nyos, mérndki és alkotoi tertilet metszéspontjaban lévé problémamegoldd

TEN DAYS UNDER THE SPELL OF DESIGN

The Budapest Design Week was launched in 2004 by the Hungarian Design
Council upon the initiative of the Design Terminal Nonprofit Plc. and under

the patronage of the Hungarian Intellectual Property Office. The programme
series was successfully positioned as the most important event of the Hungarian
design scene as early as its first year. Its debut was timed to coincide with

the 25™ anniversary of the establishment of the Hungarian Design Award, and
its prestige was further enhanced by the fact that the gala award ceremony was
organised during this time too. The initially seven-day-long Budapest Design
Week was extended into a ten-day festival in 2008, organised early autumn
every year in a way that, as long as possible, it would not clash with similar
events held in other European cities. In the first two years of its history, Budapest
Design Week ran within the framework of the Budapest Autumn Festival but
thanks to its dynamic development and the public attention it attracted it has
enriched Budapest's palette of festivals as an independent programme series
since its third year. In 2004, the year of its launching, 28 events were organ-

ised through the cooperation of 32 partners attracting 19,000 visitors. During

the last 15 years, the Budapest Design Week grew into a festival of nationwide
significance, and the professional brand building and intensive domestic and
international communication that accompanied it consolidated its position among
European design weeks. In 2017, the Budapest Designh Week awaited the public
with 162 events with the number of its participating partners having quadrupled
and the number of visitors reaching 70,000.

THE DESIGN WORLD MEETING IN BUDAPEST

Positioning Budapest as a city of design and launching the Design Week fit

in perfectly with the international trends of the time. A similar festival debuted in
Tokyo in 1997, and the one in London preceded the Budapest kick-off by only

a year. Vienna organised its own programme series ‘as late as’ in 2007, which
lent more visibility to the Budapest Design Week when it appeared on the map of
European design festivals. In 2008, Marcel Wanders was the first star designer to
arrive in Hungary, and in the past ten years his visit was followed by many others,
all memorable and remembered as sensational events by the design profession.
2008 also marked the beginning of the consistent and strategic international
prestige building of the festival. In 2009 the name of the Design Week was com-
plemented with the word Budapest to help its differentiation on the international
design scene. Indeed, since launching the Design Week in 2004, Budapest has
been impressively fast in responding to changes. This enabled design to be seen
as a key multidisciplinary problem-solving method and way of thinking acting at
the cross-section of different scientific, engineering and creative areas;

71V Ol SONOT349 NDIS3a
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16-17. oldal: A Design Hét Budapest nyitolinnepsége
és a Magyar Formatervezeési Dij, Design
Management Dij dijatado galaja, Iparmivészeti
Muzeum Uvegcsarnoka, 2016

(fotd: Mohai Balazs)

Balra: A felzaszldzott Erzsébet hid a 2010. évi
Design Hét Budapest fesztival idején
(fotd: Pettendi Szabo Péter)

Lent: A Design Hét Budapest kdzponti helyszine, az
Erzsébet tér zaszlédiszben, hattérben a Hello Wood
dinoszauruszaval (fotd: Pettendi Szabd Péter)

Pages 16-17: Opening ceremony of the Budapest
Design Week and the award gala of the Hungarian
Design Award; Design Management Award in the
glass hall of the Museum of Applied Arts, 2016
(photograph: Balazs Mohai)

Left: Elizabeth Bridge decorated with flags at
the time of the Budapest Design Week in 2010
(photograph: Péter Pettendi Szabo)

Below: Central venue of the Budapest Design Week,
Elizabeth Bridge with the dinosaur designed by Hello
Wood (photograph: Péter Pettendi Szabo)
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madszer és szemlélet fészerepet kapott, €s modellértékl diszciplinava

valt. Programjai érzékenyen kdzvetitik a relevans trendeket, sikerrel tudato-
sitva a design értékét, gazdasagi és tarsadalmi szerepét. Az ezredfordulo-
ra zajlottak le és értek be azok a valtozasok, amelyek nemcsak az altalanos
targykultura, de a varosi és a hétkdznapi élet szempontjabdl is az uj millen-
nium legfontosabb mufajava tették a designt.

MINDEN, AMI DESIGN

A rendezvénysorozat indulasa 6ta a design fogalomkore szamos Uj jelen-
téstartalommal béviilt, mikdzben nyilvanvaldva valt, hogy igen fontos ténye-
zBje az innovacio és a hozzaadott érték. A mufaj — tulzas nélkil — egyidds

az emberré valas folyamataval, és elsé emlékei azok a k6eszkdzok, amelyek
a kultura hajnalardl tanuskodnak. Tehat szinte belathatatlanul tavoli az erede-
te, de a multjahoz hasonléan hatalmas a design mindennapjainkat atszévo
érvényesseége. A dolgok kialakitasa, észszerl elrendezettsége éppugy design,
mint ahogy annak eredményeként szlletnek meg a filmek fiktiv vilagai is.
Eppen ezek a folyamatosan tagulé értelmezési tartomanyok vezettek a design
»,mindenlétét” meghatarozo definiciok sokszinliségéhez, amelyek kozil talan

a Victor Papanek altal megfogalmazott ,értelmes rend” fedi le a legpontosab-
ban a valésagot. Ezt a hatalmas m(faji kiterjedtséget csak fokoztak az Uj
millennium eseményei, amelyek soran az olyan klasszikus teruletek mellett,
mint a formatervezés, a grafika, a divat vagy a belséépitészet, megjelentek
az interaktiv design, a service design, a food design vagy a webdesign
fogalmai is. A mifaji bévilés nem hagyhatta érintetlenil a design céljat sem,
igy az ,értelmes rend” mellett az ezredforduldra egyre nagyobb szerepet
kaptak azok az er6feszitések, amelyek a mindennapi életet és a segitséggel
élék hétkdznapjait szerették volna jobba tenni. Ezek a valtozasok tukr6z6d-
tek a Design Hét Budapest programkinalataban is. A lokalitas-globalitas
problémakdre mellett a tizes évektdl mar egyre nagyobb hangsulyt fektettek
az ugynevezett szocialis design bemutatasara és a design lehetd legszé-
lesebb értelemben vett tarsadalmiakadaly-mentesité szerepére.

DESIGN AZ EGESZ VILAG!

A fenti felismerésben rejlik a hazai és nemzetkozi designhetek sikere.
Ezeken a programsorozatokon ugyanis nem pusztan a vilag egy szeglete,
hanem a vilagot formald designesemények specialis slritménye jelenik meg.
Egy ilyen hét raadasul nemcsak a hazaviheté emléktargyakrol sz6l, hanem
azokrol a forumokrol és eléadasokrol is, amelyeken a mindennapi élet kertil
teritékre. Ez nem a képzémduvészeti szalonok zart vilaga, és nem is az épité-
szek hermetikus elitklubja, hanem a hétkéznapok mlivészete. Hogy ez meg-

moreover, it came to be regarded as a model discipline. The programmes of the
Budapest Design Week mediate the relevant trends with great sensitivity, suc-
cessfully raising awareness about the value of design and the role it plays in the
economy and society. By the turn of the 20" and the 21t centuries, various pro-
cesses of change had been completed and brought results thanks to which design
came to be seen as the most important area of the new millennium not only in its
general, traditional sense but also in the context of urban and everyday living.

EVERYTHING THAT IS DESIGN

Many new layers of meaning have been added to the definition of design since
the launch of the festival, and it has also been confirmed that innovation and
added value are among its key aspects. Without exaggeration, design is as old
as mankind with its first relics being the Stone Age tools documenting the dawn
of human civilisation. While the origins of design can thus be virtually traced
back to the most distant past, equally important is the role it plays in the pres-
ent, permeating our everyday lives. Fashioning or logically arranging things are
regarded as acts of design, while it is also through design that the imaginary
worlds of films are created. It is the continuously expanding domains of inter-
pretation that have actually led to the diversity of definitions trying to pinpoint
the 'omniessence’ of design. Of all the existing definitions, it is perhaps Victor
Papanek’s “meaningful order” that best describes what design actually is.

This vast semantic domain associated with design was further broadened by
the developments of the new millennium, when the classical areas of the genre,
such as industrial design, graphic design, fashion design and interior design
were supplemented by concepts like interactive design, service design, food
design and web design. The expanding definition of design inevitably affected
its purpose: by the turn of the millennium, efforts aimed at creating "meaningful
order” had been complemented by new ambitions aimed at using design to
improve people’s quality of life in general and making life better for those living
with difficulties. These changes were reflected by the programmes of the Buda-
pest Design Week too. At the turn of the 2010s, besides the issues of locality
and globality, emphasis was increasingly placed on social design and on design
as an accessibility tool in the widest possible meaning.

THE WHOLE WORLD IS DESIGN!

Realising the importance of the above is key to the success of Hungarian

and international design festivals which do not seek to show a small corner of
the world but a special 'concentration’ of all the design events and trends that
shape the world. Moreover, design weeks are not merely about taking design
souvenirs home but also about participating in forums and listening to presenta-

71V Ol SONOT349 NDIS3a
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valosuljon, persze szikség volt arra, hogy a design elhagyja a mifaj korai
torténetét jellemzd exkluzivitast, elitizmust, és tudatosan is felvallalja az ele-
settek, a szegények és a segitséggel él6k problémait, amivel megszullethetett
a szocialis design is. Jelenleg a design a legdemokratikusabb mUivészeti
tertilet. A belépési kiiszob alacsony, és mara olyannyira kitagultak a mufaj
hatarai, hogy abba a divattol kezdve a hidak épitéseig éppugy belefér a par-
kok vilaga, mint a kdzterek alakitasa. Eppugy foglalkozhat a luxussal, mint
ahogy a kornyezetvédelem kérdéseivel is. Sikerrel szélhat olyan kulturalis
kérdésekrdél, mint a hagyomanyok mibenléte, a fliggetlenség jelentésége vagy
a migracio problémaja. A Design Hét Budapest rendezvénysorozat nyitokial-
litasai ezért mindig olyan jol érzékelhetd koncepciok mentén szervezédnek,
amelyek egyrészt illeszkednek a nemzetkdzi trendekhez, masfeldl tapinthatd
mogottuk a konturos kuratori koncepcio.

DESIGN MINT KAPOCS

Ha visszatekintlink a londoni, a budapesti, a barcelonai és a bécsi design-
hetek kdzel egyidejl indulasara, akkor azt latjuk, hogy Eurépa nagyvarosaiban
egymast erésitve zajlott le a design demokratizalddasa és kulturalis fordulata.
A designhetek és -kidllitasok nemcsak Budapesten, de a kontinens t6bb féva-
rosaban is atvették a média kozvetitd, tajékoztatd szerepét, és a designnal
kapcsolatos ismeretek és élmények legfontosabb forumava valtak. Mindez
pedig egylitt jart a kozonségsikerrel, a latogatok szamanak folyamatos nove-
kedésével, a helyszinek és a programok allando bévilésével. Nyilvanvalo lett,
a design ma a legkuldnbozdbb tertleteket kapcsolja 6ssze. Kapocs a kreati-
vitas és az ipar kozott, a fogyaszto és a termék kozott, a probléma és tudas
kozott, de éppigy kapocs a gazdasag és a fogyasztas kozott. Mindennek
felismerése tlikroz6dott 2004-ben a Magyar Formatervezési Tanacs részeérdl,
amikor a hazai fesztival elinditasaval kozos felliletet kivant teremteni a felhasz-
nalok, a dontéshozok, a gazdasagi szerepldk, tovabba az innovacios szektor
szamara. A designkdzpontu innovacio és a hozza szervesen kapcsolddd
kutatas-fejlesztési szektor egyiitt kepes eldallitani azt a hozzaadott értéket,
amely igazan sikeressé, adott esetben pedig kultikussa tehet egy terméket.
Steve Jobs és az Apple-jelenség, Dieter Rams és a Braun-kultusz csak

két példa arra, hogy alapvetéen azonos muiszaki tartalmu termékek kdzott

a design jelenti azt a tényezdt, aminek kdszonhetben az adott szolgaltatas
igazan vonzova és szerethetdve valik. Szamos tervezének és gyartonak

az a célja, hogy maradanddt hozzon létre. Bar a biztos receptet még nem
sikerllt megtalalni, egy-két 6sszetevo feltétlenul szikségesnek, hasznosnak
bizonyult ehhez. llyen tényez6 példaul a budapesti rendezvénysorozat is,
amely a legkivaldbb alkalom arra, hogy a nagykozonség reakcidinak tikrében
ismerje meg egymas szempontjait tervezé és fejlesztd; hogy evidenciaként

tions focusing on our everyday lives. Design festivals are unlike the exclusive
world of fine art salons or the hermetically closed élite club of architects: it is

the art of our everyday lives. Of course for this transformation of approach to take
place design had to break away from the exclusivity and elitism that defined its
early history and open up to the problems of the disadvantaged, the poor and
those living with disabilities: hence the emergence of social design. Right now
design is the most democratic genre of the arts. Admission to the club is open
and the design area has become so extensive that it includes everything from
fashion through building bridges to designing parks and other public spaces.
Issues linked to luxury and those of environmental protection are not alien to it
either. Design also makes its voice heard when it comes to cultural issues such
as the essence of tradition, the importance of autonomy and the question of
migration. All this furnishes design exhibitions today with an inexhaustible source
of themes. The opening shows of the Budapest Design Week are therefore
always organised around clear concepts that fit in with international trends and
communicate a distinct curatorial concept.

DESIGN AS A LINK

The fact that the design weeks of London, Budapest, Barcelona and Vienna
were launched around the same time confirms that the democratisation of
design and the cultural shift it introduced took place in the big cities of Europe
through reinforcing one another. Design weeks and exhibitions took over

the mediating role of the press not only in Budapest but in several other capi-
tals of the continent and became the most important forums for disseminating
knowledge and experiences relating to design. As a knock-on effect of this,
great success ensued with steadily growing numbers of visitors, venues and
events. It became clear that design acts as a link between the most diverse
areas: it connects creativity and industry; consumers and products; problems
and knowledge; as well as the economy and consumption. Being fully aware of
this, in 2004 the Hungarian Design Council decided to launch a design week
in Hungary seeking to create a common platform for users, decision-makers,
the economic players and the stakeholders of the innovation sector. It is a fact
that in today’s world design-centred innovation and the integrally connected
R&D sector can jointly create the added value required for a product to be
truly successful and at times to become no less than a cult. Steve Jobs and
the Apple story as well as Dieter Rams and the cult of Braun are but two
examples confirming that design provides the extra element to products with
fundamentally the same technical content that will make them highly attractive
and likeable. Most designers and producers want to create a product that will
be remembered, and while the fail-safe recipe for this has not been found yet,
one or two ingredients have proven to be absolutely necessary and useful in

71V Ol SONOT349 NDIS3a

23



Balra és lent: A Design Hét arculataba ,csomagolt” Left and below: Tram 4-6 'wrapped’

4—-6-0s villamos éveken at a fesztival leghatékonyabb in the Design Week visual identity was the most
varosi mozgoreklamja volt efficient moving advertisement for the festival
(fotd: Pettendi Szabd Péter) for years (photograph: Péter Pettendi Szabd)
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tudatosodjon az dsszes résztveviben: ma a design az elsd szamu tarsadalmi
muveészet. Ennek felismerését bizonyitja a Design Hét Budapest kinalata,
amelyben éppugy megtalalhatok a szakmai beszélgetések, mint a nagykdzon-
séget megszolitd programok, éppugy lehetdség nyilik a gyerekek bevonasara,
mint a Magyar Formatervezési Dijak és a Design Management Dijak atadasa
alkalmabdl a kreativszakma Unneplésére.

DESIGN: EGY UJ KORSZAK MUVESZETE

Minden korszakban mas-mas muivészeti ag kerult el6térbe. A 18. szazadban
példaul a zene kapott kiemelt hangsulyt, a 19. szazadban pedig a festészet
valt modellérték( mivészeti agga. A 20. szazad egyik meghatarozo mifa-
ja az épitészet volt, mivel ez latszott megfogalmazni és betetézni a moderni-
tas igéretét, azt, hogy altala jobba tehetd az emberiség élete. A valsagokkal,
természeti és humanitarius katasztrofakkal tlizdelt Uj millennium inkabb egy
olyan mdfajjal kezdett rokonszenvezni, amely gyorsabban reagal az uj ki-
hivasokra. Ez az Uj mlfaj a design: meglep6en rugalmasnak bizonyult akkor
is, amikor kiderult, hogy nemcsak bizonyos, korabban mérnokinek gondolt
megoldasokat képes a sajat érvényességi kdrébe vonni, de rendkivul széles
technoldgiai és tarsadalmi platformot is teremt annak érdekében, hogy

a kutatasokat is sajat projektként integralja. Ebben all a napjainkban zajlé
designforradalom Iényege.

A DESIGN PENZUGYI SIKER

A Design Hét Budapest rendezvénysorozat kiemelt kildetése, hogy el-
meélyitse az egylttmikodést a kreativipari szakemberek, a befekteték és
a potencialis Uzleti partnerek kozott. Elsédleges célja, hogy segitse a design-
vallalkozasok létrejottét, megerésodését és fejlesztését. Ennek érdekében
évrél évre egyre tdbb program szervezddik, ami nyilvanvaléva teszi:

a fesztival napjainkban a hazai kreativipar legjelentésebb foruma, az lzlet-
fejlesztésben érdekelt felek kozos platformja. Mindamellett, hogy tudatosit-
otta a résztvevékben a design = piaci érték = pénzlgyi siker dsszefliggéseét,
mego6rizte kulturalis fesztival jellegét is: gazdag és izgalmas programkina-
latanak kdszonhetéen az 6¢szi fesztivalidészak kiemelt esemeényévé nétte

ki magat a nagykozonseg figyelmét és a szakma bizalmat élvezve, toretlen,
immar tizenot éves sikersorozatként.

this regard. One such ingredient is the Budapest Design Week, for example,

since it provides the perfect opportunity for designers and developers to explore

each other’s perspectives through the reactions of the general public, while
making every participant realise that today design is the number one social
art. The recognition of this is reflected by the range of events at the Budapest
Design Week: it includes professional debates and programmes aimed at

the general public, some of its events allow the participation of children, while
the design profession is celebrated at the gala ceremony of the Hungarian
Design Award and the Design Management Award.

DESIGN: THE ART OF A NEW ERA

It is easy to see that every era has its own art form. Music assumed outstanding
importance in the 18™ century, while painting became a leading branch of

the arts in the 19" century. One of the defining genres of the 20" century was
architecture, which seemed to be able to formulate and fulfil the promise of
modernity, namely that it can create a better life for people. The new millennium
fraught with crises, natural and humanitarian disasters began to look to a genre
that is able to respond to the emerging challenges more readily. This new
genre was design: it proved its amazing adaptability even when it transpired
that it is suitable for effectively dealing with problems that had previously been
included in the scope of engineering and it can also create an extensive tech-
nological and social platform in order to integrate research as its own project.
This encapsulates the true nature of today’s design revolution.

DESIGN: A FINANCIAL SUCCESS

A prominent mission of the Budapest Design Week are its efforts to deepen
co-operation between the professionals of the creative industry, the investors
and potential business partners. Its primary objective is to promote the setting
up, consolidation and development of design enterprises. In order to meet

this objective, more and more programmes are established every year, making
it obvious that the Budapest Design Week is indeed the most important forum
of the Hungarian creative industry: the joint platform of stakeholders with a
vested interest in business development. In addition to raising awareness in
the participants about the formula of design = market value = financial success,
the BDW has retained its cultural festival character with its popular and inspi-
rational events having made it into a highlighted event in the autumn festival
season, much to the satisfaction of the general public and the design profes-
sion, as a successful festival for fifteen years running.
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28-29. oldal: Homlokzati vetités a 2016-0s
fesztival zarérendezvényének helyszinén,
a Tesla Budapesten (fotd: Mohai Balazs)

Lent: Budapest mintegy 150 pontjan

helyszinjel6ld zaszlok hivjak fel a figyelmet
a fesztival programijaira (fotd: Mohai Balazs)

30

Pages 28-29: Facade projection in Tesla Budapest,
the venue of the closing ceremony of the 2016
festival (photograph: Balazs Mohai)

Below: Flags in about 150 locations of Budapest
drew attention to the festival's events
(photograph: Balazs Mohai)
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A Design Hét Budapest rendezvénysorozata minden évben egy fokusztémara
épul. Ez az atfogo téma és hivoszava, a szlogen szandékoltan iranyado jellegu:

a programok tekintetében egyszerre kiinduldépont és inspiracios alap a csatlakozoé
partnerek szamara. A fesztival alapjat a brand allando épitéelemei, a stab altal
szervezett programok adjak. Ezek a Magyar Formatervezési Dij és a Design
Management Dij atadounnepségei és a hozzajuk kapcsolddo kiallitasok, a disz-
vendeég orszaghoz kotddo esemeények, a nyitokiallitas, a sztardesigner-el6adasok,
a Nyitott Studidk és a Design Turdk. Ezek a programok alkotjak a fesztival
gerincét. A leglatogatottabb, legnépszerlibb és legmagasabb szakmai szinvo-
nalat képvisel6 események; évrdl évre ismétlddnek, egyszerre testesitve meg

az allanddsagot és a folyamatos megujulasi képességet. A fesztival tovabbi ren-
dezvényeit az adott évi felhivasra jelentkez6 partnerek valdsitjadk meg; tervezett
eseményeik szakmai elbiralas utan kertlhetnek be a Design Hét Budapest hiva-
talos programsoraba. A DHB fesztival az orszag legnagyobb designtinnepeként
minden évben szeptember végen, oktdber elején kerul megrendezésre; tiz napon
at a févaros tdbb mint szaz, valamint ma mar tébb vidéki varos tébb tucat pontjan
zajlik, néhany kiemelt helyszinnel (példaul Balna Budapest, Design Terminal,
IparmUivészeti Mizeum, MUcsarnok, Varkert Bazar), ahol a nagyszabasu kiallita-
sok vagy éppen nemzetkozi konferenciak, eléadasok valdsulnak meg.

A Design Hét 2004-ben a Budapesti Oszi Fesztival kiemelt eseményeként debiitalt,
hagyomanyteremt6 szandékkal. Kozponti kiallitasa a Magyar Formatervezési

Dij 25 éves jubileuma alkalmabdl a hazai design elmult negyed évszazadanak
kiemelked® eredményeit mutatta be. A 28 eseményt feldleld programsor mar

a legels6 alkalommal is tobb mint 19 ezer latogatét tudott vonzani, feltlmulva

a szervezOk legmerészebb varakozasait, és igazolva, hogy Magyarorszagon is
komoly érdeklédés van a design irant. A fesztival soran minikidllitasok keretében
ismerhette meg a hazai kdzonség a kortars lengyel, osztrak, francia, holland,
német, cseh és brit design legjobb példait, emellett nagyszabasu formatervezési
konferenciat is szerveztek, valamint elindultak az ekkor még lkarus buszos
Design Turdk is, amelyek azota a fesztival legnépszer(ibb programjava valtak.

2005-ben a Formdba hozzuk! szlogen jegyében a design kivonult a kiallitéter-
mekbdl, és tarlatok formajaban megjelent az lizlethazak és bevasarlokozpontok
kirakataiban, ezzel is bizonyitva eladhatdsagat. A fesztival programjainak
k6zéppontjaban a design szolgaltatd, szemléletformald és életmindséget javitod
szerepe allt. Egyik f6 latvanyossaga az dbudai iparterlleten installalt alkalmi
konténervaros volt, ahol formabonté médon mutattak be neves kilfoldi és
hazai designerek munkait. 2005-ben Unnepelte a Magyar IparmUivészeti
Egyetem (mely az évben vette fel Moholy-Nagy Laszld nevét) fennallasanak
125. évforduldjat; programsorozata, amely zenés fesztivalt, utcai divatbemu-
tatot, kiallitasokat, designarverést és nyilt napot egyarant magaban foglalt,

Every Budapest Design Week focuses on a different theme. These comprehensive
themes and their slogans are meant to set a direction: they serve as a starting
point for the events and at the same time inspire the participating partners.

The backbone of the festival is provided by the core programmes organised by
the festival's staff and regarded as the permanent building blocks of the Budapest
Design Week brand: the gala award ceremony and exhibitions of the Hungarian
Design Award and the Design Management Award, the guest of honour country
programme, the opening exhibition, the star designer presentations, the Open
Studios and the Design Tours. The festival would be unimaginable without
these. The most popular events that attract the highest number of visitors and

at the same time represent the highest professional standard are organised
every year, equally conveying permanence and confirming the festival's ability
to reinvent itself again and again. The non-core programmes are realised by

the partners who apply to the call of the given year. Their events are included

in the festival's official programme after a thorough professional jury approves
them. Being the largest-scale design celebration in Hungary, the Budapest Design
Week is held annually at the end of September and beginning of October. During
the ten days of its duration, events are organised in more than 100 locations of
the capital and now also at dozens of places outside of Budapest too. Highlighted
venues include the Balna Budapest, the Design Terminal, Museum of Applied
Arts, Mlcsarnok/Kunsthalle and Castle Garden Bazaar, which host the largest
exhibitions, international conferences and presentations.

The Design Week was launched in 2004 as a highlighted part of the Budapest
Autumn Festival with the aim of starting a tradition. Celebrating the 25" jubilee of
the Hungarian Design Award, its central exhibition displayed the most outstanding
achievements of the last 25 years of Hungarian design. The debuting series of
28 events drew in more than 19,000 visitors, exceeding the wildest expectations
of the organisers and confirming that design attracts considerable attention in
Hungary. Besides acquainting the domestic public with the best examples of
contemporary Polish, Austrian, French, Dutch, German, Czech and British design
at its mini exhibitions, the first Design Week also included a large-scale design
conference and launched the Design Tours, at that time taking visitors to the des-
tinations on lkarus buses; these programmes since then have become the most
popular elements of the festival.

With the slogan Get into shape! the 2005 Design Week moved out of the exhibition
halls and appeared as shop window-exhibitions in department stores and shop-
ping centres, illustrating the marketable aspect of design, while focusing on its roles
as a service-provider, educator and a tool for improving the quality of life. One of
the main events was a temporarily installed 'container city’ in one of the industrial
plots of Obuda, where works by renowned foreign and domestic designers were
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szamos elemmel gazdagitotta a Design Hét eseményeit. Ebben az esztend6-
ben korabbi eredményét megduplazva a fesztival mar kézel hatvan programot
kinalt és 37 ezer latogatot vonzott.

A két éve még a Budapesti Oszi Fesztival véddszarnyai alatt indult rendez-
vénysorozat 2006-ban a sajat [abara allt, és 6nalléo eseményként jelentkezett
.Mozgasban a design!” szlogennel. A mobilitas témakare kerult a fokuszba;
legizgalmasabb programjanak keretében az érdekl6ddk éjjeli Design Turdra
indulhattak az 6tvenéves UV villamosokon; a jarmlitervezés és a kozlekedés
multja, jelene és jovéje retrofilmek, valamint kidllitdasok formajaban is megjelent
az 56 programot feldleld eseménysorban. A Design Filmnapok jelentették

a fesztival kdzponti rendezvényét; a nagykozonség huszonegy alkalommal
vehetett részt tematikus vetitéseken, amelyek a nemzetkozi és a hazai design
kiemelkedd tervezdit es termékeit mutattak be. 2006-ban dsszesen 23 ezer lato-
gatot szolitott meg a Design Heét, mely szakmailag egyre meghatarozobba valt.

A 2007-es esztend6 kiugrd népszerlséget hozott a fesztivalnak; a programokon
tobb mint 53 ezer érdekl6dé vett részt. A Design: egy Uj esély szlogennel
tematizalt eseménysorozatban dan, francia, cseh, lengyel, német, finn és észt
kiallitasok is helyet kaptak, azaz markansan er6sodott a nemzetkozi jelenlét.

A nyolcvan program kozott ekkor debutalt a tervezégrafikusok és tipografusok
seregszemléje, a Graphifest, amely hosszu éveken keresztll a fesztival kiemelt
rendezvénye maradt. A 2007-es év nagylélegzetli bemutatkozasa volt

a Probajdrat is, amelynek keretében nyolcvanot friss diplomas munkait allitottak
ki varosszerte hatvan Uzletben. Ekkor mar kdzel négyszer annyi egyuttmu-
kodé partner csatlakozott a fesztivalhoz, mint indulasakor.

A programsorozat 2008-ban tUnnepelte 6todik szlletésnapjat. Az egyuttmikodd
partnerek szama husz szazalékkal n6tt, és immar tdbb mint hetven rendezvény
varta a latogatokat. Az oriasi erdekl6édés és a megndvekedett programmeny-
nyiség miatt ebben az évben valt a fesztival tiznapos eseménysorra. 2008-ban
el6szor latogatott sztardesigner a Design Hét hivatalos programjanak keretében
Magyarorszagra. Marcel Wanders Moholy-Nagy M(ivészeti Egyetemen
(MOME) tartott el6éadasa a jubileumi fesztival szenzaciodja volt. El6sz0r kapott
szerepet a nemzetkdzi kommunikacio, a vilagnak szolo hiradas; megkezdddott
a rendezvénysorozat nemzetkozi szinten valo lathatéva tétele és nemzetkdzi
presztizsének felépitése. Ekkor debutalt (hatvan bolt bevonasaval), a nagy
siker( Vadsarldsi Akcio is. 2008-ban hangsulyeltolddas kdvetkezett be a Design
Hét célcsoportjaban, mivel egyértelmlden a huszas, harmincas éveiben jaro
korosztaly kerilt a figyelem fokuszaba.

displayed in a rather unconventional fashion. The Hungarian University of Applied
Arts celebrated its 125" anniversary in 2005; the events — including a festival

with music, street fashion shows, exhibitions, a design auction and an open day
organised to mark this jubilee — enriched the Design Week with many events.
Doubling the figures it produced the year before, the design festival already offered
60 programmes and attracted 37,000 visitors.

The Design Week, which had been organised within the framework of the Buda-
pest Autumn Festival in the previous two years, appeared as an independent series in
2006 and its Design in motion! slogan focussing on the theme of mobility. As part of its
most exciting programme, visitors were able to go on night Design Tours on 50-year-
old UV trams but the past, present and future of vehicle design and transport were
also featured through retro films and exhibitions. The central element of the Design
Week 2006 were the Design Film Days inviting the public to 21 thematically arranged
screenings in an attempt to introduce the most outstanding international and domestic
designers and their products. Although 'only’ attracting 23,000 visitors, the Design
Week attained yet greater significance on the Hungarian design scene in 2006.

The year 2007 marked a breakthrough for the Design Week: its programmes were
visited by more than 53,000 visitors. With the slogan Design: a new opportunity
thematic events were organised, including Danish, French, Czech, Polish, German,
Finnish and Estonian exhibitions, thus adding a strong international element to

the festival. Debuting among the 80 events was the Graphifest, which focussed

on graphic designers and typographers and went on to become a highlighted
programme of the festival for years after. Another large-scale series of the Design
Week 2007 was the Pilot Route, displaying works by 85 new design graduates

in 60 shops across Budapest. In 2007, the festival managed to involve four times
as many partners as in its first year.

The Design Week celebrated its fifth anniversary in 2008 with the number of its
participating partners having increased by 20% and more than 70 programmes
awaiting visitors. Due to the vast range of events and the huge interest they
attracted, the festival was expanded into a ten-day series. In 2008 the first star
designer arrived in Hungary as part of the official programme of the Design Week:
the presentation held by Marcel Wanders at the Moholy-Nagy University of Art and
Design Budapest was no less than a sensation at the festival's jubilee celebrations.
This year also saw the introduction of international communication, taking news
about our festival to the wide world, kicking off the process aimed at ensuring
international visibility for the Design Week and building its international reputation.
The highly successful Design Week Discount (with the participation of 60 shops)
also had its debut in 2008. A shift also took place in the target group of the Design
Week in this year with a clear focus on young people in their 20s and 30s.
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42-43. oldal: A nemzetkdzi anyagot felvonultatd Slow
Design nyitokiallitas a fesztival egyik legsikeresebb
tarlata volt 2012-ben, a Design Terminalban.

Az installaciot a Sporaarchitects tervezte

(fotd: Pettendi Szabo Péter)

Lent és jobbra: A 2013 ¢ta minden évben megjelend
Budapest Design Map a fesztival ingyenes
kiadvanya (fotd: Racmolnar Milan)

Pages 42-43: The opening exhibition of Slow
Design displaying an international material in Design
Terminal was one of the festival’'s most successful
exhibitions in 2012. The installation was designed by
Sporaarchitects (photograph: Péter Pettendi Szabd)

Below and right: The Budapest Design Map — a yearly
publication launched in 2013 - is the festival's free
publication (photograph: Milan Racmolnar)
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2009-ben uj vizudlis identitast kapott a fesztival, és nemcsak a teljes arculata
Ujult meg, hanem a neve is bévult a Budapest széval, elésegitve, hogy felkertl-
hessen az eurdpai designhetek térképére. A rendezvénysorozat tovabb fejl6dott,
mind programjai (87), mind egyuttmdkddd partnerei szamat tekintve (163),
kommunikacidjanak pedig minden eleme, a honlaptdl kezdve a programflizeten
at egészen a napi hirlevelekig kétnyelviivé (magyar—angol) valt. Ujdonsagként
kerUlt sor a Magyar Formatervezési Tanacs altal alapitott Design Management
Dij atadasara, valamint a sajat szervezésben elindult Nyitott Studiok programra.
A muhelylatogatasok soran a nagykozonseég tizenhat kortars tervezd studidjaban
nyerhetett bepillantast a designerszakma mindennapjaiba. A Nyitott Studiok
azota is a fesztival egyik legnépszerlibb programeleme. A Design Terminal
Versenyben cimu, emblematikus nyitokiallitasa a hazai szellemi t6ke verseny-
képességeérdl adott képet, magyar tervezdk kozremiikodesével fejlesztett,

a nemzetkozi szintéren sikeresen helytallo termékeket bemutatva.

A Design Hét Budapest rendezvényeinek szama 2010-ben 120-ra emelkedett,

és a fesztival minden eddiginél tobb sajat szervezésl programot kinalt 60 ezer
latogatojanak. A kreativipar legfontosabb és egyben legrangosabb hazai ese-
meénysorozataként egyértelmiien orszagos jelentéségl rendezvénnyé valt.

A brand sajat szervezésu allandod programelemei, mint a Nyitott Studidk, a Design
Turdk és a Vdsarldsi Akcio tovabbra is sok érdeklédét vonzottak, ugyanakkor
soha nem latott szamu, gyerekeknek és feln6tteknek szolé kreativ workshop
szinesitette a kindlatot. Ebben az évben indult el a fesztival hivatalos Facebook-
oldala, és a Dezeen, a vilag vezet6 online designmédiuma a fesztival nemzetkozi
meédiatamogatdja lett. Az IKEA magyarorszagi megjelenésének 20 éves jubileuma
alkalmabdl stratégiai partnerségre lépett a Design Hét Budapesttel; amellett,
hogy szamos emlékezetes programmal jelentkeztek, kommunikacios kampanyuk-
ban minden eddiginél nagyobb lathatdsagot biztositottak a fesztivalnak.

A 2011-es DHB témaja a Couleur Locale, azaz a helyi szin, helyi arnyalat volt.

A nyitokiallitas 29 eurdpai orszag szakértéjének egylttmiikodésével kilencven fris-
sen készult targyon keresztul mutatta be a lokalis vizualis kulturak sajatossagait,
vagyis az egyes nemzetek ,kulturalis DNS-ét". A rendezvénysorozat torténetében
ilyen széles korl, egész Eurdpat lefedd szakmai egylttmiikddésre eddig még nem
volt példa. A nagylélegzetl tarlatot néhany nap alatt 15 ezren lattak, és jelentds
nemzetkozi visszhangja volt. A brand ujabb allandé elemmel bévllt azzal a céllal,
hogy tovabb ndvelje nemzetkdzi presztizsét és lathatosagat: 2011-ben indult el

a vendégorszag program. Ez els6 diszvendég az Eurdpai Unid soros elnoksegét
betoltd Lengyelorszag volt. Az EU élmezényébe emelkedett kortars lengyel design
kiallitasokon, illetve ékszer- és divatshow keretében mutatkozott be; emblematikus
alakjai pedig Budapestre latogattak és el6adasokat tartottak. A hagyomanyterem-
tés szandékaval Design Hét Gasztro néven meég egy uUjabb program indult,

The Design Week was given a new visual identity in 2009 with not only its entire
image having been revamped but its name also extended with the word Budapest,
thus contributing to the Hungarian festival being placed on the map of European
design weeks. The Budapest Design Week broke new records both in regard to
the number of events (87) and cooperating partners (163); moreover, each element
of its communication became bilingual (Hungarian and English) from the website
through the programme brochure to the daily newsletters. Two new elements were
introduced: the Design Management Award, established by the Hungarian Design
Council, and the Open Studios, the festival's core event during which the public
was able to get an insight into the daily work of designers by visiting the studios

of 16 contemporary designers. Open Studios has been one of the most popular
programmes of the festival ever since. The Design Terminal's emblematic opening
exhibition titled In Competition explored the competitiveness of Hungarian intel-
lectual capital and displayed internationally successful products developed with
the participation of Hungarian designers.

The Budapest Design Week further expanded its scale in 2010 with its 120 events
and offered its 60,000 visitors a record number of programmes it organised itself.

It veritably positioned itself as the most important and most prestigious domestic
festival and attained countrywide significance. The Budapest Design Week brand’s
core programmes — the Open Studios, the Design Tours and the Design Week
Discount — underwent significant development, and an unprecedented number of
creative workshops were held for children and adults alike. The festival's official
Facebook page was launched and Dezeen, the world’s leading online design medium,
endorsed the festival as an international media sponsor. Celebrating its 20™ jubilee
in 2010, IKEA Hungary entered into strategic partnership with the Budapest Design
Week; besides contributing many memorable events, the company provided greater
visibility for the festival festival in its communication campaign than it had enjoyed
in any previous year.

The theme of the BDW 2011 was Couleur Locale. The opening exhibition organised
with the participation of experts from 29 European countries displayed the unique
colours of local visual cultures, i.e. the cultural DNA of individual nations, through
90 new objects. This year saw the broadest, Europe-wide cooperation in the history
of the festival. Within the span of a few days, the large-scale exhibition attracted
15,000 visitors and considerable international attention. A new element was also

added to the Budapest Design Week brand: aimed at further increasing the festival's

international prestige and visibility, the guest of honour country programme was
launched and invited Poland, which held the rotating EU Presidency in 2011,

as its first guest of honour. Having joined the forefront of the EU, contemporary
Polish design debuted with exhibitions as well as a jewellery and fashion show,
while the country’s emblematic professionals held presentations in Budapest.
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és ezaltal a food design is markans modon jelent meg a fesztivalon: a févaros
gasztronomiai kulturajanak legprogresszivebb szerepldi készitettek menut, étel-
kreaciot, ehet6 ajandéktargyat a Design Hét Budapest szamara.

A 2012-ben immar kilencedik alkalommal megszervezett rendezvénysorozat

a févaros 120 pontjan kdzel 130 programot kinalt. Az Elj lassabban! — Slow
Design szlogen jegyében megrendezett nyitokiallitas tdbb mint nyolcvan alkota-
son, illetve projekten keresztll mutatta be ,a lassusag kulturajat”. A tizenkét
orszag legprogresszivebb designalkotasaibdl valogato tarlat 15 ezer latogatot
vonzott, és a Design Hét Budapest torténetének egyik legsikeresebb, leg-
attraktivabb kiallitasa volt. A fesztival diszvendége Finnorszag volt, kiemelten

a Helsinkitél mintegy szaz kilométerre fekvé mlvészfalu, a Fiskars Village, amely
a slow life és a slow design, valamint a design és a craft 6tvozésének talan leg-
szebb, ugyanakkor vilaghir( példaja. Ebben az évben szamos kulféldi vendég
vett részt a fesztivalon kidllitoként és eléadokent, részint finn, részint izraeli
designerek személyében. Sztardesignerként a holland és az olasz designszcéna
Osszetéveszthetetlenul egyéni hangu tervezéi, Ineke Hans és Fabio Novembre
tartottak eléadast. 2012-ben az volt a legfontosabb valtozas, hogy az utdbbi évek-
ben 60 ezer f6s kozonséggel bliszkélkedd, allami finanszirozasu fesztival a for
profit résztvevok szamara fizetéssé valt, de ez egyaltalan nem vetette vissza

az egyuttmikodd partnerek szamat (220) és kedveét. A 2004 o6ta toretlentl zajlo
professzionalis brandépités, a rendezveénysorozat tartalmi fejlesztése, az egyre
magasabb szakmai minéség biztositasa és a Design Hét Budapest eurdpai
versenyképessegenek novelése indokoltak a szervezdk stratégiai dontését.

2013-ban a fesztival tizéves jubileumat Unnepelte. Rekordszamu, 350 esemény
valdsult meg kdzel 200 helyszinen. A hivoszo — Metszéspontok — a design hibrid,
crossover karakterére utalt, vagyis arra, hogy a mivészetek, a természettudo-
manyos és a mernoki tertiletek metszéspontjan elhelyezkedd kortars design
sokarcu. A nyitokiallitas tizenot orszagbdl valogatott 6tven alkotason keresztul
mutatott be példakat a kortars tervez6k hataratlépéseire. A fesztival torténetében
elsé izben a debreceni MODEM-ben szatellittarlat (Természetrajz) egészitette ki
a kdzponti nyitokiallitast. Kiemelked6en sikeresek voltak a diszvendég Olaszor-
szag programjai is. Az Iparmivészeti Muzeumban Maestri cimmel megrendezett
tarlat az olasz design huszonegy vilaghirl mesterét hozta testkdzelbe, Michele
de Lucchi sztardesigner pedig mint él6 legenda tartott emlékezetes el6adast

a design, a kézmulvesseég és az ipar dsszekapcsolasanak szikségessegerol.

A jubileumi fesztival szamos ujdonsaggal, ujitassal jelentkezett. Haromszor annyi
ingyenes Design Turdt kinalt, mint az el6zé években, arculata megujult, s a prog-
ramsorozat keretében Design a kirakatban cimmel hasznalaton kivuli belvarosi
uzlethelyiségek portaljai teltek meg élettel, nem utolsésorban pedig megjelent

az azo6ta minden évben frissitett tartalommal, online és nyomtatott formaban is

Intended to start a tradition, the Design Week Gastro enriched the festival's palette
in 2011, lending food design a marked presence: the designfest presented products
(menus, edible gifts, food creations) developed specifically for the Design Week by
the most progressive members of the Budapest gastronomy scene.

The Budapest Design Week, organised for the ninth time in 2012, awaited visitors
with 130 events in 120 venues of the capital. Its opening exhibition built around
the year's slogan Live slower! Slow Design showcased the culture of slow design
with the help of more than 80 design products and projects. The exhibition present-
ing a selection from the most progressive design creations of 12 countries drew in
15,000 visitors and was the most successful and attractive festival in the history of
Design Weeks. This year saw the consolidation of the guest of honour programme
launched the year before: in 2012 the festival invited Finland, with its highlighted
guest being the Fiskars arts village, located some 100 kilometres from Helsinki and
perhaps the most beautiful and world famous example of slow life, slow design,
design and craft. This year's festival was organised with the participation of a large
number of foreign guests arriving as exhibitors and presenters, including Finnish and
Israeli designers. The star designers of 2012 were Ineke Hans of the Netherlands
and Fabio Novembre of Italy, both distinguished by an individual voice. The most
important change in this year was the introduction of a fee for for-profit businesses
participating in the state-financed Design Week, which had attracted audiences of
60,000 every year. This strategic decision — based on the festival's professional
brand building consistently carried out from 2004, the development of its profes-
sional content, its ever-higher standards and European competitiveness — did not
reduce either the number of cooperating partners (220) nor their enthusiasm.

The festival celebrated its tenth jubilee in 2013 with a record number of 350 events
at nearly 200 locations. This year's slogan — Crossovers — was a reference to
design’s hybrid, crossover character, emphasising contemporary design’s many
facets resulting from it being at the junction of the arts, sciences and engineering
disciplines. The opening exhibition’s 50 projects from 15 countries showed exam-
ples of how contemporary designers can cross borderlines. For the first time in

the history of the festival, the central opening exhibition was accompanied by a sat-
ellite exhibition titled Natural Studies, held in MODEM in Debrecen. The events of
Italy, the guest of honour in 2013, were also extremely successful. Maestri, staged
at the Museum of Applied Arts in Budapest, featured 21 world renowned masters of
Italian design, while Michele de Lucchi, a living legend, gave a memorable pres-
entation about the necessity of linking design, handicrafts and the industry. The jubi-
lee design festival introduced new events and innovations: three times as many
free Design Tours were launched as in previous years, the festival's identity was
revamped, the portals of numerous shops in downtown Budapest were enlivened
thanks to the Design on Show programme, and the online and printed editions
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elérhetd Budapest Design Map. Az angol nyelvd, ingyenes, 15 ezer példanyban
kiadott térkép a févarosi designszcéna mintegy 150 helyszinét mutatja be.

2014-ben tovabb folytatddott a fesztival megujulasa; a jubileumi arculatvaltas
utan a célcsoport fokusza is hatarozottabb lett; egyértelmien a fiatalok iranyaba
tolodott el. Ennek megfeleléen er6sodott a kozosségi median bellli kommunika-
cio, és elindult a DHB Instagram-oldala is. A rendezvénysorozat témaja az Atvitt
értelem hivoszd nyoman a design és a technoldgia kapcsolata volt. A brand kiter-
jesztésének jegyében megjelentek a vidéki nagyvarosokban helyi szervezésben
megvalodsult programsorok Design Hét Sopron és DesignPécs névvel. A féva-
roson kivli regionalis kreativipari kozpontok tdbb tucat rendezvényen keresztll
prezentaltak a helyi design-6koszisztéma eredmeényeit, illetve az egyetemeik
muvészeti képzéseben rejlé szellemi potencialt. A hazai kreativipar févaros-
kOzpontusagat ellensulyoztak a vidéki iparmUlvészeti kozpontokat (Ajka Kristaly,
Herendi Porcelanmanufaktura, Zsolnay Negyed) bemutaté Design Turdk is.

A DHB fesztival stratégiai partnere, a Design Terminal altal szervezett nagyobb
esemeények, a Gombold ujra! tehetségkutatd verseny és a Central European
Fashion Days ebben az évben kerlltek be a hivatalos programsorba. Hollandia
mint diszvendég orszag szamos rendezvényen keresztll mutatta be a magyar
nagykozonseégnek, miként szerzett vildghirt, hogyan valt fogalomma az elmult
néhany évtizedben a sajatosan konceptualis és kisérleti karakterl holland design.

Home Sweet Home — ez volt a 2015. évi rendezvénysorozat szlogenje, ennek
jegyében a privat targyi kdrnyezet, a designtargyak mindennapjainkra gyakorolt
hatasa kerllt a fokuszba. A DHB az elmult években akkora fesztivalla duzzadt,
hogy mar-mar attekinthetetlen, hémpélygd eseményaradatta valt. Eppen ezért

a szervezOk jelentésen limitaltak a kilsés partnerek és a befogadott rendezvé-
nyek szamat (110 partner, 150 rendezvény), ugyanakkor viszont novelték a sajat
szervezeésl mindségi programok mennyiségét. Spanyolorszag az europai és

a latin-amerikai kulturat 6tvoz6 designjaval Uj szinekkel és sok-sok érzelemmel
gazdagitotta a Design Hetet. A vendégorszag nagyszabasu kiallitasa Kollektiv
képzelet cimmel az Ibero-amerikai Designbiennalé (BID14) valogatasanyagat
prezentalta az Iparmuvészeti Muzeumban, amely a DHB kozponti helyszineként

négy jelentds tarlatnak és a hozzajuk kapcsolddo kiséré eseményeknek is otthont

adott. A food design Marti Guixé spanyol sztardesigner eléadasa, a spanyol
gasztro-design kiallitas, valamint a gasztro-workshopok, -turak és -fiesztak révén
kulénosen kiemelt hangsulyt kapott. Ebben az évben is megrendezték a Design
Hét Sopron és a DesignPécs programsorozatat, amelyek ettdl kezdve a DHB
allando szatellitfesztivaljainak tekintheték.

2016-ban 25 éves jubileumat Unnepelte a Visegradi Egyuttmukddés, igy a DHB
nemcsak egy, hanem rogton harom diszvendéggel is blszkélkedhetett, mivel

of the Budapest Design Map — which has been published with up-to-date content
annually ever since — debuted; this free, English language map with a circulation of
15 thousand copies introduces about 150 venues of the Budapest design scene.

The renewal of the festival continued in 2014. After the new identity introduced

at the tenth jubilee festival, the focus of the target audience became clearer with
a definite shift towards the young generation. In tandem with this, social media
communication was given more priority and the festival's Instagram page was
also launched. The focus of the ten-day festival, with its slogan being Figurative
Sense, was the connection between design and technology. The Design Week
brand was extended to bigger towns in the countryside, where locally organised
festivals debuted under the names of Design Week Sopron and DesignPécs.
The regional centres of the creative industry outside Budapest presented the
achievements of the local design ecosystems and the intellectual potential inher-
ent in the art courses at their universities with dozens of programmes. Design
Tours taking visitors to the applied arts centres of the countryside (Ajka Crystal,
Herend Porcelain Manifactory, Zsolnay Cultural Quarter) were organised to offset
the Budapest-centredness of the Hungarian creative industry. The festival's
strategic partner, the Design Terminal, organised prominent events — the talent
scout competition Rebutton It! and the Central European Fashion Days also
started in 2014. The Kingdom of the Netherlands, the guest of honour of this year,
brought numerous events to Hungary to show the Hungarian public how they

had earned world fame and how the uniquely conceptual and experimental Dutch
design had become iconic in the past few decades.

Home Sweet Home was the slogan of the 2015 festival with its focus on objects
in people’s private environment and the impact design objects have on our
everyday lives. BDW had assumed such a vast scale that it had turned into an
almost maze-like flow of events. In order to address this problem, the organisers
decided to significantly limit the number of external partners and hosted events
(110 partners, 150 events) and in exchange they increased the number of high
quality core events in their own organisation. The year’s guest of honour, Spain,
added new colours to the festival's palette thanks to its diverse design combining
European and Latin American culture. Its large-scale exhibition, titled Collective
Imagination, presented a selection from the Ibero-American Design Biennial
(BID14) at the Museum of Fine Arts, which, as the centre of the 2015 Design
Week, also served as a venue for four important exhibitions and accompanying
events. Spanish star designer Marti Guixé’s presentation, the Spanish Gastro
Design exhibition as well as the gastro workshops, tours and fiestas lent especial
emphasis to the theme of food design. Design Week Sopron and DesignPécs
events were also held in 2015 and from that year onwards they have been
regarded as BDW'’s permanent satellite festivals.
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a visegradi orszagok (Csehorszag, Lengyelorszag és Szlovakia) kaptak meg-
hivast a fesztivalra. Rendhagyé mddon a nyitokiallitas és a vendégorszagok
kortars kreativiparat bemutato tarlat egyetlen nagyszabasu, kdzponti kiallitasként
valésult meg, mely Kézponti értékek cimmel a kozos kdzép-eurdpai orokseg
gyokerét és jovojét vizsgalta a kortars design eredményein keresztll. A 130
esemeényt kinalo fesztival hivdszava ezuttal a Design Anatomy volt, abbdl kiin-
dulva, hogy minden tervezés alapja az emberi aranyrendszer, a test anatomiaja.
Az érzékszervi megtapasztalasok témajahoz eléadasok és workshopok, valamint
Design Turdk kapcsolddtak. A fesztival gazdag programsoraban az elmult
években egyre nagyobb hangsulyt kapott a design gazdasagi, Uzleti aspektusa,
vagyis azok a férumok és workshopok, melyek keretében a startupok a poten-
cialis befektetékkel talalkozhatnak, illetve személyesen konzultalhatnak Uzleti
angyalokkal és tanacsadokkal. A Hipavilon lgynokség altal szervezett Invest-
Placc nemzetkozi befektetési workshop kiemelkedden sikeres volt. Az allam és

a vallalatok kreativipari szerepvallalasaval, a gazdasagi és innovaciopolitikai
célokkal kapcsolatban a Magyar Formatervezési Tanacs rendezett magas szintu
kormanyzati részvétel mellett kerekasztal-beszélgetést.

A 2017. évi Design Hét mar négy varosban zajlott (Budapest, Gydr, Sopron, Pécs),
ami jol mutatja a brand egyértelm( expanziojat és erds pozicidjat. A harom part-
nervarosban dsszesen kdzel 100 program valdsult meg, mig Budapesten 162.

A palyakezd6 designerekre és a mikrovallalkozasokra fokuszalo fesztivalon

—a START hivoszo jegyében — minden eddiginél tdbb rendezvény kapcsolddott

a vallalkozasinditasi és -fejlesztési témakhoz. Nagyobb teret kaptak a B2B-, illetve
a Design & Business programok. A kreativipar és a digitalizacio kapcsolatanak
szentelt nagyszabasu workshop és szimpozium a negyedik ipari forradalom jelen-
ségeivel, valamint a digitalizacidval bekovetkezett paradigmavaltassal foglalkozott.
A service designrol sz6ld konferencia résztvevdi szintén a design Uj terlleteit,
Uzleti lehet6ségeit vizsgaltak. A programok 6tode az elhangzottak passziv befo-
gadasan tuli interakciot helyezte el6térbe, igy 42 kulonbdz6 workshopon vehetett
részt a Design Hét szakmai és laikus kdzonsége. A fesztival diszvendége Dania
volt, az érdekl6d6k tucatnyi program keretében ismerhették meg a dan design

és életérzés (,hygge”) dsszefliggéseit. Az immar négy varosban megrendezett
fesztival az el6z6 évekhez hasonldan 6sszesen 70 ezer latogatdt vonzott.

The Visegrad Group celebrated its 25" anniversary in 2016, thus instead of

the usual one guest of honour, three were invited, namely the other three V4
countries (Czech Republic, Poland and Slovakia). Uniquely in the history of

the festival, the opening exhibition and the guest of honour countries’ exhibi-
tions presenting their contemporary creative industry were realised as one
vast-scale central exhibition, Central Values, which explored the roots and future
of the Central European heritage through the results of contemporary design.
The slogan of the 2016 festival hosting 130 events was Design Anatomy, since
the human proportions and the anatomy of the human body form the basis of all
design. The five senses served as the main theme around which presentations,
workshops and Design Tours were organised. Throughout the years, growing
importance had been assigned to the economic and business aspects of design,
i.e. forums and workshops where startups can meet potential investors and can
have personal consultations with business angels and experts. The international
investment workshop titled InvestPlacc, organised by the Hipavilon agency, was
extremely successful. The Hungarian Design Council organised a high level govern-
ment roundtable discussion about the role undertaken by the state and businesses
in the creative industry and about economic and innovation policy objectives.

Clearly indicating the brand’s expansion and strong position, in 2017 the Budapest
Design Week was organised in Budapest and three big towns in the countryside
(Gyér, Sopron, Pécs). Nearly 100 events were held in the three partner towns,
while 162 took place in Budapest. Designers at the start of their careers as well as
micro businesses provided the focus of the 2017 festival: with its slogan START,
an unprecedented number of events were built around the themes of launching
enterprises and business development. The B2B and Design&Business pro-
grammes took a fair share in the events on offer during the ten days. A large-scale
workshop and symposium was devoted to the relationship between the creative
industry and digitalisation, exploring the various aspects of the fourth industrial
revolution and the paradigm shift brought about by digitalisation. The conference
on service design focused on the new areas of design and their business poten-
tial. One-fifth of the events gave priority to interaction as opposed to passive
reception, which meant that visitors — both professionals and laymen — were able
to choose from among 42 workshops. The festival's guest of honour, Denmark,
brought a dozen events to Hungary to highlight the connections between Danish
design and the Danish concept of hygge. Similarly to previous years, the Design
Week attracted 70,000 visitors in 2017 in the four different points of the country.
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»A design jovOjeben véleményem

szerint a fiatalsag és a fenntarthatosag

az a keét kulcsszo, amelyre érdemes
o0sszpontositanunk — varosvezetdkent ezen
témakorok fejlédeset szeretnem segiteni,
megmutatva févarosunk kreativ, innovativ
es a tehetségeket felkarold oldalat. Fontosnak
tartom, hogy a design és a tartalom

egyutt alkosson egységet, valamint hogy
tudatositsuk a design tarsadalmi szerepét,
hiszen a jovd nagy kihivasaira a design

a maga eszkozeivel megfelel6 valaszt tud
adni. Az évr6l évre frissulé eseménysorozat
varosformalo ereje, stabil kiallitoi és
megbizhatd kozonsege nagyban hozzajarult
ahhoz, hogy a kozelmultban Budapest
felvételt nyert az UNESCO rendkivul rangos
Creative Cities halézataba is.”

Dr. Szalay-Bobrovniczky Alexandra
humadn fépolgdrmes"ter-helyettes
Budapest Févdros Onkormdnyzata

“When it comes to the future of design,

| think youthfulness and sustainability are
the two key words that we will need to focus
on — in my capacity as a municipal leader,

| wish to help promote these elements,
while calling attention to our capital as a
creative, innovative city supporting talent.

| believe it important that design and content
together create unity and that we should
raise awareness of the role design plays in
society since using its own toolkit design can
provide appropriate answers to the great
challenges of the future. Enough people
‘speak it’, allowing the annually renewing
the Budapest Design Week to retain its
power to shape the city as well as its solid
exhibitor and visitor base; this is all the more
important since Budapest has recently
joined Unesco'’s prestigious Creative

Cities network.”

Dr Alexandra Szalay-Bobrovniczky
deputy mayor for human capacities
Municipality of Budapest
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A MAGYAR FORMATERVEZESI DiJ ES A DESIGN MANGEMENT DiJ

A Design Hét Budapest allami iniciativaként indult, és legfébb program-
elemeinek, presztizsértékli eseményeinek megvaldsulasat évrél évre

az allam biztositja. A fesztival partnereinek szama a elmult tizeno6t év soran
megnégyszerez6dott, a programok szama pedig kdzel hatszorosara nétt,
megis a gazdag kinalatbdl kiemelkedik a majd’ negyvenéves multra vissza-
tekinté Magyar Formatervezési Dij és a tobb mint egy évtizede |étrehozott
Design Management Dij dijatad6 galaja, illetve a hozza kapcsolddo kial-
litas. A magyar designszcéna legrangosabb elismeréseit szintén allami
gesztoralas mellett itélik oda s ezek a kanonizalt értékek minden évben

a kozéppontba keriilnek a fesztival alkalmaval. A Magyar Formatervezeési
Dij, melynek nyilvanos palyazatat a nemzetgazdasagi miniszter hirdeti meg,
a kimagaslo szinvonalu formatervezdi teljesitmény elismerésével a hazai
design alkalmazasat 6sztonzi, 2009-ben zarkdzott fel e mellé a Design
Management Dij, mely a design integralt alkalmazasat mind a gazdasagi élet
szerepl6ihez, mind a nagykdzonséghez kozelebb hozza. A dijak egyarant

a hazai designtudatossag, a targyi kornyezet fejlédésének kiemelt fokméréi,
és az évek soran a designszakma legfontosabb elismeréséve valtak. A dijak
atadasara, valamint a nevezett és dijazott palyamunkak kiallitasanak meg-
nyitojara a fesztival keretében kerll sor, a tarlat a programsorozat kiemelt
eleme. A fesztival mint a nagykozonséghez szold, 70 ezer embert megmoz-
gato designlinnep segiti a dijazott értékek demokratizalédasat és azt, hogy
a design ugye a mindennapok életminéségére hatd kdzuggyé valhasson.

The Budapest Design Week was launched as a state initiative and the
realisation of its main programme elements as well as its prestigious events
are financed by the state every year. The number of its cooperating partners
have quadrupled over the past fifteen years, while the number of its events
has increased almost six-fold. Outstanding among this wide selection of
programmes are the gala ceremonies and exhibitions of the Hungarian Design
Award — soon to celebrate its fortieth birthday — and the Design Management
Award, launched more than a decade ago. These most highly esteemed awards
of the Hungarian design scene were founded by the state and, representing by
now canonised values, they are brought into focus every year by the BDW.
The Hungarian Design Award, an open competition announced by the Minister
for National Economy, recognises outstanding design achievements and thus
seeks to encourage the application of Hungarian design. In 2009, it was joined
by the Design Management Award, which was established by the Hungarian
Design Council with the aim of raising the awareness of the economic

players and the general public about the integrated application of design.

Both awards are important benchmarks of design-consciousness as well as

the development of our designed objects and environment and coordinated

by the Hungarian Design Council, they have gradually grown into the most
prominent recognitions of the design profession in Hungary. The award gala and
the opening of the exhibition displaying the submitted and winning projects are
held within the framework of the Budapest Design Week; the exhibition is one
of the main elements of the festival programme. As a design festival addressing
the general public and attracting some 70,000 visitors, the BDW promotes

the democratisation of the values recognised through the awarded projects

and facilitates the process of design becoming a common cause improving

the quality of our everyday lives.

AYVYMY LNIWIDVYNVYIN NDISTA ANV AHVMY NDISIA NVIAVONNH



Lent: A 2016. évi Magyar Formatervezési Dijhoz
kapcsolodo reprezentativ tarlatnak hagyomanyosan
az Iparmuivészeti Muzeum adott otthont

(fotd: Mohai Balazs)

66-67. oldal: Csoportkép - A Magyar Formatervezesi
Dij dijazottjai az Iparmdvészeti Muzeumban
rendezett dijatadd Gnnepségen, 2015

(fotd: Mohai Balazs)

Below: The representative exhibition linked to the
Hungarian Design Award in 2016 was hosted by

the Museum of Applied Arts as in previous years
(photograph: Balazs Mohai)

Pages 68-69: Tableaux — Award-winners

of the Hungarian Design at the gala ceremony
in 2015 in the Museum of Applied Arts
(photograph: Balazs Mohai)
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Fent: Varga Mihaly nemzetgazdasagi miniszter
megnyitdbeszédet mond a 2014. évi Magyar
Formatervezési Dij atadasan, az Iparmdveészeti
Muzeumban (fotd: Mohai Balazs)

Lent: Dr. kuszcz Viktor, a Szellemi Tulajdon
Nemzeti Hivatala és a Magyar Formatervezési
Tanacs elndke kdszdnti a kdzénséget a Design
Management Dij atadasan 2017-ben az Artus
Studié szinhaztermében (fotd: Mohai Balazs)

Top: Mihaly Varga, Minister for National Economy,
holding the opening speech at the Hungarian Design
Award gala in 2014 in the Museum of Applied Arts
(photograph: Balazs Mohai)

Below: Dr Viktor tuszcz, president of the Hungarian
Intellectual Property Office and the Hungarian Design
Council, welcoming the audience at the Design
Management Award gala in 2017 in the theatre hall of
Artus Studio (photograph: Balazs Mohai)

Fent: Dr. Bendzsel Miklos, a Magyar Formatervezeési
Tanacs tiszteletbeli és a Szellemi Tulajdon Nemzeti
Hivatala akkori eln6ke 2013-ban megnyitja a Maestri
cimd kiallitast az Iparmlvészeti Muzeumban

(fotd: Mohai Balazs)

Lent: Dr. Navracsics Tibor akkori miniszterelnok-
helyettes, kdzigazgatasi és igazsagligyi miniszter
2012-ben megnyitja a Design Hét Budapest fesztivalt
a Design Terminalban (foto: Pettendi Szabo Péter)

Top: Dr Miklés Bendzsel, honorary president of the
Hungarian Design Council and current president of
the Hungarian Intellectual Property Office, opening
the exhibition titled Maestri in 2013, Museum of
Applied Arts (photograph: Balazs Mohai)

Below: Dr Tibor Navracsics, Current Deputy Prime
Minister, Minister of Public Administration and Justice,
opening the Budapest Design Week in 2012 in the
Design Terminal (photograph: Péter Pettendi Szabd)
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,Buszkeseggel tolt el, hogy a vezetésem
alatt a budapesti fesztival felkerult az europai
designhetek térkepére. Elindult a sztardesigner
es a vendegorszag program, €s a nagysza-
basu nyitokiallitasainkon relevans nemzetkozi
anyagot tudtunk prezentalni a hazai nagy-
kozonseg szamara. Ekkor valt a Design Het
Budapest jol lathatd es népszerl brandde,

a fent emlitetteken tul olyan, ma is létezé
programoknak koszonhetéen, mint a Nyitott
Studiok és a DHB Gasztro.”

Halasi Rita Mdria

projektvezetS-kurdtor

Design Hét Budapest, 2008—2012

a Magyar Formatervezési Tandcs tagja, 2011-2014

“It makes me proud that under my leadership
the Budapest festival was put on the map

of European design weeks. We launched our
star designer and guest country of honour
programmes, while prominent international
material is presented to the Hungarian
audience at all our large-scale exhibitions.
These and other initiatives like our Open
Studios, design sales and DHB Gastro have
made the Budapest Design Week into the
visible and popular brand that it is now.”
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Rita Mdria Halasi

project leader and curator

Budapest Design Week, 2008—-2012

member of the Hungarian Design Council, 2011-2014
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A Design Hét Budapest fesztival a hazai design nemzetkdzi parbeszéd-
képességet nem pusztan sokszind, a globalis trendeket bemutatd nyitokialli-
tasaival és sztardesignerek meghivasaval erésitette, de 2011-t6l a diszvendég
orszagok jelenlétével is. A DHB legels6 diszvendége az Eurdpai Unid soros
elnokségeét betdltd Lengyelorszag volt, de a meghivas apropdjat sokkal inkabb
az adta, hogy a latvanyos gazdasagi ndvekedéssel parhuzamosan a lengyel
design az EU élvonalaba emelkedett. A vendégorszagok kivalasztasa soran
elsédleges szempont a j6 példak, a designerek szamara inspiral6 torténetek
bemutatasa volt. A nagykdvetségek, budapesti kulturalis intézetek és az
anyaorszagi intézmények, szovetségek egyuttmikodésével kialakitott prog-
ramsor a lokalis kreativipar sikertorténeteinek lehetd legszélesebb spektrumat
igyekszik bemutatni. Az adott nemzet designjanak best practice példain,
erdsségein, nemzetkdzi szinten is lathatd brandjeik és 6koszisztémajuk
bemutatasan keresztul rajzolédik ki az érdekl6ddk szamara, hogy mi a sikereik
titka, 6k hogyan csinaltak, milyen az adott orszagban a lokalis és a globalis
viszonya, hogyan talaltak meg sajat valaszaikat elényeikre, értékeikre alapozva.
A torténeti és kortars kiallitasokon, a kerekasztal-beszélgetéseken és a szak-
mai eléadasokon tul fontos tény, hogy minden meghivott orszaghdl szamos
szakember és tervez6 személyesen is részt vesz a budapesti Design Héten,
igy multiplikalva a szakmai network lehetéségét. A food design, a gasztro-
nomiai kultura és az életstilus az elmult években egyre nagyobb teret kapott

a diszvendeég orszagok bemutatasaban, ezzel is bizonyitva, hogy a design

az élet minden terlletét atszovi és alakitja.

2011 LENGYELORSZAG
2012 FINNORSZAG

2013 OLASZORSZAG

2014 HOLLAND KIRALYSAG
2015 SPANYOLORSZAG
2016 VISEGRADI ORSZAGOK
2017 DAN KIRALYSAG

The Budapest Design Week festival has strengthened the international
dialogue capability of Hungarian design not only through its colourful opening
exhibitions presenting global trends and the invitation of star designers but
also through the presence of guest of honour countries, a new element
introduced in 2011. The first guest of honour to come to Budapest was Poland,
the holder of the rotating EU presidency in that year. This invitation was mainly
explained by the fact that in parallel with its spectacular economic growth,
Polish design had become one of the top players on the EU’s design scene.
Indeed, we always invite guests with the conviction that there is much to be
learnt from them. The guest of honour series of programmes compiled through
the cooperation of embassies, cultural institutions in Budapest as well as

the institutions and associations of the parent countries seeks to present the
widest possible spectrum of the success stories of the local creative industry.
By showcasing the best practices, strengths, internationally visible brands and
ecosystems of a nation’s design, visitors can see what lies at the heart of that
country’s successes, what the relationship is like between its local and global
factors and how it finds solutions to problems based on its advantages and
values. In addition to round-table discussions, presentations and exhibitions
of the design history and contemporary design of the guest country, many
designers and other experts personally take part in the Budapest Design
Week's events, thus multiplying the opportunity for professional networking.
In recent years, ever-greater importance has been attributed to food design,
gastronomy and lifestyles in the guest of honour programmes, confirming

that design penetrates and shapes all facets of life.

2011 POLAND

2012 FINLAND

2013 ITALY

2014 THE KINGDOM OF THE NETHERLANDS
2015 SPAIN

2016 VISEGRAD COUNTRIES

2017 THE KINGDOM OF DENMARK
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76-77. oldal: 2014-ben Holland Kiralysag volt a
Design Het Budapest diszvendége. A Varkert Bazar
bels6é udvaraban Massoud Hassani alkotasa,

a Mine Kafon aknamentesitd szerkezet lathatd

(fotd: Danyi Balazs)

Lent: A kortars holland design eredmeényeit bemutato

kiallitasnak a frissen megnyilt Varkert Bazar adott
otthont (fotd: Danyi Balazs)
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Pages 76-77: The Budapest Design Week's guest

of honour country in 2014 was the Netherlands. Mas-
soud Hassani's work titled Mine Kafon, a mine-action
device, in the courtyard of the Castle Garden Bazaar
(photograph: Balazs Danyi)

Below: The exhibition showcasing the results of
contemporary Dutch design was held in the newly
opened Castle Garden Bazaar

(photograph: Balazs Danyi)




Lent: A Viva la mobilitd!, azaz Eljen a mobilitds!
cimu jarmU(design-kiallitas az olasz
diszvendégprogramokhoz kapcsolodott,

Bank Center, 2013 (fotd: Mohai Balazs)

Jobbra: A milanoi Triennale Design Museum
szervezésében megvaldsult Maestri cimd tarlat

az olasz design ikonjait hozta testkdzelbe 2013-ban
az IparmUvészeti Muzeumban (fotd: Mohai Balazs)
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Below: The vehicle design exhibition titled Viva la
mobilita!, or Long Live Mobility accompanied

the Italy as guest of honour programme, Bank
Center, 2013 (photograph: Balazs Mohai)

Right: The exhibition titled Maestri, organised by
the Triennale Design Museum Milan and held in the
Museum of Applied Arts in 2013, featured the iconic
designs of Italy (photograph: Baldzs Mohai)
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Fent: A 2011-ben Budapestre érkezé UNPOLISHED
kiallitas egyik provokativ darabja, a lengyel Kosmos
Project radidja (fotd: Kosmos Project)

Jobbra: A Moho Design kiallitasmegnyitdja a Lengyel
Intézetben 2009-ben (fotd: Pettendi Szabo Péter)

84-85. oldal: A diszvendég Spanyolorszag 2015-ben
Tapas cimU kiallitasaval a gasztrondmia és

a design megbonthatatlan egységét prezentalta

az Iparmuvészeti Mizeumban (fotd: Danyi Balazs)

Top: The radio of the Kosmos Project from Poland
was one of the provocative designs at the exhibition
UNPOLISHED, which arrived in Budapest in 2011
(photograph: Kosmos Project)

Right: Opening of the Moho Design
exhibition at the Polish Institute in 2009
(photograph: Péter Pettendi Szaho)

Pages 84-85: The exhibition titled Tapas, organised
by Spain — the guest of honour country in 2015 — and
hosted by the Museum of Applied Arts, presented
the indivisible unity of gastronomy and design
(photograph: Balazs Danyi)







,A Design Het Budapest a mai magyar
design, valamint Budapest varos nép-
szerusitéseének és lathatova tételéenek
egyik legfontosabb eszkoze. A tobb mint
otven europai designhét kozul a Design
Hét Budapest a kdzép-eurdpai régioban
egyertelmuien fontos hivatkozasi alap.”
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Isabel Roig

vezerigazgato

Barcelona Design Center

az Eurdpai Designszervezetek Szévetségenek elnoke, 2013—2015

“The Budapest Design Week is one of

the key tools in promoting and making visible
Hungarian design and the city of Budapest.
Among the more than fifty design week
series of Europe, the Budapest Design Week
is clearly a crucial point of reference in the
Central-European Region.”
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Isabel Roig

managing director

Barcelona Design Center

president of the Bureau of European Design Associations, 2013—-2015
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A budapesti Design Hét indulasanak esztendeje egyuttal a Magyar Forma-
tervezeési Dij negyed évszazados jubileuma is volt. 2004-ben az Iparmiveészeti
Muzeumban a dijnyertes munkakat bemutato atfogod designtorténeti kiallitas
keretében ismerhették meg a latogatok a magyar formatervezés elmult
huszondt éveét. A fesztival elsd négy esztendejében a Magyar Formatervezési
Dij galaja és a hozza kapcsolddo tarlat a legnagyobb presztizsl és volumend,
valamint a leglatogatottabb programelemnek szamitott. A rendezvénysorozat
dinamikus fejl6désével és nemzetkozivé valasaval megjelent egy masik
zaszléshajo kiallitas is, a témajaban az adott év szlogenjéhez igazodo, nagy-
Iélegzetl nyitétarlat. Ezek a nemritkan 400 négyzetméter alapteruletli, akar
80-90 munkat is prezentald kiallitasok igyekeztek nemzetkdzi kontextusba
helyezni a hazai design eredményeit, tdbbek kdzott ugy, hogy a vilag min-

den tajardl Budapestre hoztak a legfrissebb, legizgalmasabb alkotasokat.

A nyitotarlatok globalis és aktualis kérdéseket feszegetnek, vagyis a designt
tarsadalmi, 6kologiai és gazdasagi problémakra reflektald, mindezekre a sajat
eszkdzeivel valaszolni képes, komplex alkotdi terlletként mutatjak be.

A 2009-es tarlat példaul a hazai design versenyképességét bizonyitva tdbb
tucat nemzetkdzi szintéren is sikeres magyar terméket és tervez6t mutatott be.
2010-ben a fenntarthato fejl6dést tamogatd design volt a Design az élheté
jovéert cimd kiallitas témaja. 2011-ben a Design Terminal foldszinti terében
nyilt meg a széles eurdpai egyuttmikddésben megvaldsuld Couleur Locale
tarlat, amely a vizualis nemzeti karakter mibenlétét vizsgalta. A 2012. évi
esemeny szintén nagy volumen volt; tizenkét orszagbadl nyolcvan alkotason
keresztul adott dsszképet a slow designroél, azaz a hosszu tavu hatasokat
figyelembe vevé, tudatos tervezesrol. A sikerszéria 2013-ban is folytatddott.

A design mifajokon és tudomanytertleteken ativel6 természetével foglalkozott
a Metszéspontok cim( kidllitas tdbb mint hatvan munkat felvonultatva.
2014-ben a technoldgiai forradalom hatasait és a paradigmavaltasbol kovet-
kez6 atalakulast érzekeltette a kozponti kiallitas, olyan projektekre fokuszalva,
melyek tervezése soran a felhasznaldi interakciok kiemelt hangsulyt kaptak.
2017-ben a START hivoszo jegyében kerllt sor a nyitotarlat megszervezésére,
kiallitéi kozott elsésorban palyakezddkkel, valamint dj, néhany éve mikodd
designvallalkozasokkal.

A nyitokidllitasok altalaban a fesztival egyik kiemelt helyszinén (példaul
Iparmivészeti Mizeum, Design Terminal, Varkert Bazar) latogathatok, ahol
szamos kiséré esemény is zajlik, és a kuratorok rendszeres tarlatvezetések
formajaban interpretaljak a kozonség szamara az Ujszerl témat és a sokszor
rendhagyo tervezdbi valaszokat. A dijnyertes vagy éppen kisérleti munkaikkal
bevalogatott kilfoldi designerek — az egylttmiikodé nagykovetsegeknek és
kulturalis intézeteknek kdszonhetben — szamos esetben személyesen is el
tudnak latogatni a budapesti fesztivalra. Ezek a talalkozasok nagymeértékben

2014, the year of launching the Design Week in Budapest coincided with

the 25-year jubilee of the Hungarian Design Award. In 2004, the past twenty-
five years of Hungarian design was showcased at a design history exhibition
organised from the award-winning works and held at the Museum of Applied
Arts. In the first four years the Hungarian Design Award gala and exhibition

was its most prestigious, largest scale and most visited programme element.
Then, with the dynamic development of the festival and its expansion beyond
the borders, another flagship programme was introduced: the extensive opening
exhibition with its theme designed to reflect the given year's slogan. This event,
often occupying a 400 square-metre floor space and presenting 80-90 projects,
sought to display the results of Hungarian design in an international context, for
example by bringing the freshest and most exciting works to Budapest from all
over the world. Opening exhibitions have explored global and topical issues,
showing design as a complex creative area able to respond to social, ecological
and economic challenges with its own tools. The 2009 opening exhibition
presented dozens of Hungarian products and designers successful both at
home and abroad to prove the competitiveness of domestic design. The theme
of the 2010 exhibition titled Design for a Livable Future focused on design's

role in supporting sustainable development. Couleur Locale, held in 2011

on the ground level of the Design Terminal and organised through European
cooperation, explored the visual character of nations. The opening exhibition

in 2012 was also a large-scale event, this time providing a panorama of slow
design — strategic planning that takes long-term effects into consideration —
through eighty projects from twelve countries. The series continued in 2013 with
Crossovers, which exhibited more than sixty works to illustrate that design spans
across different genres and disciplines. The central exhibition staged in 2014
featured the effects of the technological revolution and the changes brought
about by the ensuing paradigm shift and focussed on designs placing great
emphasis on user interaction. The opening exhibition of 2017 was built around
the slogan START and most of the exhibitors were career-starting designers
and new to market design enterprises.

The venues are usually the main locations of the festival (for example, the
Museum of Applied Arts, the Design Terminal or the Castle Garden Bazaar),
where numerous accompanying events are also organised and guided tours
led by the curators shed light on that year's themes and the sometimes
unconventional design solutions. Thanks to the festival's cooperating partners
and cultural institutions, the award-winning foreign designers and the ones
whose experimental projects are selected for the exhibition have often

been able to personally visit Budapest Design Week; meeting them greatly
contributes to the dialogue capability of Hungarian design and enhances

its international prestige. The work of Hungarian curators is helped by
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hozzajarulnak a magyar design parbeszédképességehez, nemzetkdzi presz-
tizsének megteremtéséhez. A magyar kuratori munkat nemzetkozi szakérték
is segitik, példaul a 2011-es kiallitas huszonkilenc orszag tarskuratorainak
bevonasaval valdsult meg, mig 2016-ban a V4-allamok kuratorai gondolkodtak
egyutt a kdzép-eurdpai 6roksegrol.

A nyitokiallitasok évrél évre kiemelked6 és a Magyar Formatervezési Dij
atadasa és tarlata mellett a legfontosabb, mar-mar kotelezé designszakmai
esemeénynek szamitanak; egyidejliek a nemzetkdzi trendekkel, és nem
kisebb a céljuk, mint hogy a vilagot hozzak el Magyarorszagra.

2004 A MAGYAR FORMATERVEZESI DiJ 25 EVE
2005 MAGYAR FORMATERVEZESI DIJ 2005
2006 MAGYAR FORMATERVEZESI DiJ 2006
2007 MAGYAR FORMATERVEZESI DIJ 2007
2008 UTRAVALO — EUROPAI DESIGNTURA
2009 VERSENYBEN — MAGYAR DESIGN A VILAGPIACON
2010 DESIGN AZ ELHETO JOVOERT
2011 COULEUR LOCALE — EUROPA SZINEI TARGYAKBAN
2012 ELJ LASSABBAN! — SLOW DESIGN
2013 METSZESPONTOK
2014 ATVITT ERTELEM: FELHASZNALOI ELMENYEK ES INTERAKCIOK
2015 HOME SWEET HOME
2016 KOZPONTI ERTEKEK — KOZOS OROKSEGUNK
A KOZEP-EUROPAI KORTARS DESIGNBAN
2017 START — ELEMI DESIGN

international experts too: for example, the exhibition in 2011 was realised with
the participation of co-curators from 29 countries, while in 2016 the curators of
the V4 Group worked together to present the Central European heritage.

The opening exhibition of the Budapest Design Week is regarded as an
outstanding design event in the given year and the most important one
alongside the Hungarian Design Award. Attending the BDW is virtually a must
since it brings participants up to date about ongoing international trends and
is organised with the ambitious objective of ‘bringing the world to Hungary'.

2004 25 YEARS OF THE HUNGARIAN DESIGN AWARD

2005 HUNGARIAN DESIGN AWARD 2005

2006 HUNGARIAN DESIGN AWARD 2006

2007 HUNGARIAN DESIGN AWARD 2007

2008 FOR THE ROAD — EUROPEAN DESIGN TOUR

2009 COMPETING — HUNGARIAN DESIGN ON THE GLOBAL MARKET

2010 DESIGN FOR THE LIVABLE FUTURE

2011 COULEUR LOCALE — THE COLOURS OF EUROPE IN OBJECTS

2012 SLOW DESIGN

2013 CROSSOVERS

2014 FIGURATIVE SENSE: DESIGN AND TECHNOLOGY

2015 HOME SWEET HOME

2016 CENTRAL VALUES — COMMON HERITAGE IN CONTEMPORARY
CENTRAL EUROPEAN DESIGN

2017 START — ELEMENTAL DESIGN
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Fent és jobbra: A 2011-es COULEUR LOCALE
nyitokiallitasra kdzel harminc orszaghdl érkeztek
kortars alkotasok. Az installacié Agh Marton
latvanytervez6é munkaja (fotd: Pettendi Szabd Péter)

96-97. oldal: 2016-ban a visegradi orszagok
egyuttmikodésével megvaldsult designkiallitas
(IparmUvészeti Muzeum kupolaterme) a fesztival
kiemelt programja volt (fotd: Mohai Balazs)

Top and right: Contemporary pieces from thirty
countries arrived at the opening exhibition COULEUR
LOCALE in 2011. The installation was created by
production designer Marton Agh

(photograph: Péter Pettendi Szabo)

Pages 96-97: The design exhibition realised in 2016
with the collaboration of the Visegrad Countries and
held in the Cupola Hall of the Museum of Applied
Arts was one of the prominent events of the festival
(photograph: Balazs Mohai)
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Balra és fent: 2013-ban volt tizéves a Design Hét
Budapest fesztival. A nagyszabasu nyitokiallitas

a design és a képzémlveészet metszéspontjait mutatta
be a Design Terminadlban (fotd: Mohai Balazs)

100-101. oldal: Home Sweet Home — az otthon
targyai alltak a 2015. évi Design Hét Budapest
programjanak kozéppontjaban. A nyitokiallitas
részlete az Iparmivészeti Muzeumban

(fotd: Danyi Balazs)

Left and top: In 2013 the Budapest Design Week was
ten years old. The large-scale opening exhibition
held in the Design Terminal presented the crossovers
between design and fine arts

(photograph: Balazs Mohai)

Pages 100-101: Home Sweet Home — objects
found in the home were in the focus of the Budapest
Design Week 2015. Detail from the opening
exhibition held in the Museum of Applied Arts
(photograph: Balazs Danyi)
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102. oldal fentrél lefelé: Poharnok Mihaly, a Design
Terminal akkori Ggyvezetd igazgatdja, a Magyar
Formatervezési Tandcs tagja (2002-2011)
kdszdntébeszédet mond 2010-ben a Design Hét
Budapest nyitélinnepségeén (fotd: Pettendi Szabd Péter)

Medgyes Eva, a fesztival kurétora (2004—2007)
2004-ben kiallitast nyit meg a Francia Intézetben
(fotd: Pettendi Szab¢ Péter)

Prof. emer. Stefan Lengyel formatervezo, egyetemi
tanar a Magyar Formatervezési Dij 35 éves jubileuma
alkalmabdl adomanyozott életm(dij atvételén,
Iparmlivészeti Muzeum, 2014 (foté: Mohai Balazs)

Halasi Rita Maria, a Design Hét Budapest
projektvezetd-kuratora (2008—2012) kdszonti
a vendégeket a Ponton Galériaban, 2008
(fotd: Pettendi Szab¢ Péter)

103. oldal fentrél lefelé: Osvart Judit, a Design Hét
Budapest kuratora a Design a kirakatban cimd
beszélgetésen 2013-ban (fotd: Mohai Baldzs)

Sarossy Zsuzsanna és Szeibold Krisztina szamos Design
Hét-program projektfelel6seként, kuratorakeént jarultak
hozza a fesztival sikereihez 2004 és 2011 kdzott

(Fotd: Pettendi Szabo Péter)

Page 102 from top to bottom: Mihaly Poharnok, current
CEO of the Design Terminal and member of the Hungarian
De-sign Council (2002-2011), holding the welcome
speech at the opening ceremony of the Budapest Design
Week 2010 (photograph: Péter Pettendi Szabo)

Eva Medgyes, the festival's curator (2004—2007),
opening the exhibition in the French Insti-tute in 2004
(photograph: Péter Pettendi Szabo)

Designer and university professor Prof. Emer. Stefan
Lengyel at the 35th Hungarian Design Award gala
ceremony where he received the lifetime achievement
award, Museum of Applied Arts, 2014

(photograph: Balazs Mohai)

Rita Maria Halasi, project leader and curator of

the Budapest Design Week (2008—-2012), welcoming
the guests in the Ponton Gallery, 2008

(photograph: Péter Pettendi Szabo)

Page 103 from top to bottom: Judit Osvart, curator of the
Budapest Design Week, at the talk Design on Display
in 2013 (photograph: Balazs Mohai)

Zsuzsanna Sarossy and Krisztina Szeibold contributed
to the successes of the Design Week festivals between
2004 and 2011 as project managers and curators
(photograph: Péter Pettendi Szabo)



104-105. oldal: Az Elj lassabban! — Slow Design Pages 104-105: The exhibition Slow Design — Slow
kiallitas tucatnyi orszagbal tébb mint nyolcvan Down! presented the design culture of slow living
projekten keresztll mutatta be a lassusag through more than eighty projects from a dozen of
designkulturajat, Design Terminal, 2012 countries, Design Terminal, 2012

(fotd: Pettendi Szabo Péter) (photograph: Péter Pettendi Szabd)

Balra és lent: 2010-ben Design az élhetd Left and below: The large-scale opening
jovéért cimmel a fenntarthato fejlédésre exhibition held in the Design Terminal in 2010
koncentralt a fesztival Design Terminalban with the title Design for a Liveable Future
megrendezett nagyszabasu nyitokiallitasa focused on sustainable development

(fotd: Pettendi Szabo Péter) (photograph: Péter Pettendi Szabd)
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Balra: A 2017. évi Design Hét Budapest

a vallalkozasfejlesztésre fokuszalt. A START
hivdszohoz kapcsolodo fekete-fehér kockas arculat
a kiélezett piaci versenyt idézte meg (fotd: de_form)

Fent: Az Artus Studidban rendezett nyitokiallitas
emlékezetes darabja volt Vass Csenge
Morphogenesis cimu, asvanyoldattal bevont
ruhaterve, 2017 (fotd: Danyi Balazs)

Left: In 2017 the Budapest Design Week
focused on business development. The black
and white checked image and the slogan START
alluded to the cutthroat market competition
(photograph: de_form)

Top: Morphogenesis, a mineral solution-coated
clothes design by Csenge Vass, was a memorable
piece of the opening exhibition organised in the
Artus Studio, 2017 (photograph: Balazs Danyi)
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»A Design Het Budapest ma egyertelmuen
Magyarorszag legfontosabb design-, illetve
kreativipari esemeénye, mely évente tobb
szaz programot kinal, mindig naprakesz, és
rendkivul sokszind. Buszke vagyok ra, hogy
a rendezveny az elmult években a szakma
szamara elengedhetetlen bemutatkozasi plat-
formma, a nagykdzonség szamara tartalmas
es edukativ kikapcsolodasi lehet6segge,

az uzleti eélet szamara pedig iranyttve valt

a design alkalmazasa teren.”

Osvart Judit

projektvezetd, kurdtor 2013-tol

Design Hét Budapest

a Magyar Formatervezési Tandcs tagja 2015-t6/

“With its hundreds of programmes every year,
the always up-to-date and colourful Budapest
Design Week is undoubtedly the most
important event on Hungary’s design and
creative industry scene. | am proud to say
that in recent years the festival has grown into
a platform regarded as a must by all those

in the profession that want to be seen, while

it is also a meaningful and entertaining
activity for the general public and a kind of
compass for the business world in the area

of design application.”

111

Judit Osvart

project leader, curator since 2013

Budapest Design Week

Member of the Hungarian Design Council since 2015
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A Design Hét Budapest fesztival nemzetkozi lathatosaganak megterem-
tése tudatos brandépités eredménye. A nemzetkdzi presztizst leghaté-
konyabban sztardesignerek jelenlétével lehet megalapozni. 2008-ban

a DHB 6todik szuletésnapjat egy vilagsztar designer, Marcel Wanders
el6adasaval Unnepeltik a Moholy-Nagy M(ivészeti Egyetemen. A vilag
otven legjelentésebb designikonja kdzott szamontartott holland tervezé
magyarorszagi latogatasa, one man show-nak is beill§ el6adasa, valamint
a diakokkal folytatott nyilvanos konzultacidja szenzacioszamba ment.
Egy-egy prominens tervezd meghivasa hosszu szervezémunka eredme-
nye, és — tobbek kozo6tt a honorarium miatt — széles korl 6sszefogast
igényel. Az elmult években a fesztival kiemelt partnerei proaktiv modon
maguk is hivtak A kategorias tervezbket és épitészeket Magyarorszagra,
igy emelve sajat brandjik és nem utolsésorban a feszival presztizsét.

A sztardesigner-el6adasok mindig telt hazas, 300—500 embert vonzo ese-
meények, és a szakma, a hallgatok, valamint a laikusok szamara egyarant
kiemelked6en emlékezetes designtdrténeti pillanatok. A sztardesigner
jelenlétéhez kapcsolddo tobb tucat cikknek és interjunak kb6szonhetéen

a téma kiemelt figyelmet kap a nagykozonseég altal olvasott hirportalokon
is, és igy a fesztival szervezdi fontos lizeneteket tudnak kdzvetiteni

a design tarsadalmi, gazdasagi és kulturalis jelentéségérél, szerepérdl.

2008 MARCEL WANDERS

2009 HARRI KOSKINEN

2010 PAOLA NAVONE

2011 KARIM RASHID, WALKING-CHAIR DESIGN STUDIO,
TOMEK RYGALIK

2012 INEKE HANS, FABIO NOVEMBRE

2013 MICHELE DE LUCCHI

2014 JURGEN BEY, BENEDETTA TAGLIABUE, GIULIO CAPPELLINI

2015 MARTI GUIXE

2016 BENJAMIN HUBERT, IONNA VAUTRIN

2017 MICHAEL ANASTASSIADES, MARCEL WANDERS,
JOHANNES TORPE

The international visibility of the Budapest Design Week was created through
strategic brand building. The international presence and prestige of the festival
can be most effectively and successfully created by inviting star designers.

In 2008, we celebrated the BDW's fifth birthday with a presentation held by star
designer Marcel Wanders at the Moholy-Nagy University of Art and Design
Budapest. The visit of the Dutch designer — counted among the world’s top
fifty design icons — to Hungary as well as his 'one man show’ presentation and
open consultation with the students were nothing short of a sensation. In the
case of prominent figures, this is preceded by a long period of organisation and
broad cooperation because of the remuneration to be paid, among other things.
In recent years, showing a proactive attitude, the festival's main partners also
invited A class designers and architects to Hungary, thus raising the prestige of
their own brands as well as that of the BDW. Presentations by star designers
always attract a full house, meaning 300-500 people, and are uniquely mem-
orable moments of design history not only for design professionals but also for
students and the lay audience. Thanks to the dozens of articles and interviews
published in connection with the visits of star designers to our festival, the given
themes receive great publicity on news portals read by the general public,
allowing the organisers of the festival to share important messages about the
social, economic and cultural importance of design and its role in these areas.

2008 MARCEL WANDERS
2009 HARRI KOSKINEN
2010 PAOLA NAVONE
2011 KARIM RASHID, WALKING-CHAIR DESIGN STUDIO,
TOMEK RYGALIK
2012 INEKE HANS, FABIO NOVEMBRE
2013 MICHELE DE LUCCHI
2014 JURGEN BEY, BENEDETTA TAGLIABUE, GIULIO CAPPELLINI
2015 MARTI GUIXE
2016 BENJAMIN HUBERT, IONNA VAUTRIN
2017 MICHAEL ANASTASSIADES, MARCEL WANDERS,
JOHANNES TORPE
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Balra: Fabio Novembre, az olasz design fenegyereke  Left: Fabio Novembre, the daredevil of Italian design,

2012-ben tartott nagy sikert el6adast held a highly successful presentation in MOME in

a MOME-n (foto: Pettendi Szabo Péter) 2012 (photograph: Péter Pettendi Szabo)

Fent: Marcel Wanders, a Design Hét fesztival els6 Top: Marcel Wanders, the first star designer guest of
sztarvendége 2008-ban valdsagos one man show- the Design Week in 2008, enchanted

val varazsolta el a magyar kdzonséget a MOME the Hungarian audience with a real one man show
auditériumaban (fotd: Pettendi Szabo Péter) in the auditorium of MOME

(photograph: Péter Pettendi Szabd)
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Balra: Michele De Lucchi formatervezé,
az olasz design ikonikus alakja 2013-ban volt
a fesztival sztarvendége (foto: Mohai Balazs)

Lent: Jurgen Bey holland designer
2014-ben, a holland diszvendégség keretében
tartott el6adast Budapesten (fotd: Mohai Balazs)

Left: Designer Michele De Lucchi, an iconic figure
of Italian design, was the star designer guest of the
festival in 2013 (photograph: Balazs Mohai)

Below: Dutch designer Jurgen Bey held

a presentation in Budapest in 2014, when

the Netherlands was the festival's guest

of honour country (photograph: Balazs Mohai)




Balral: 2010-ben Paola Navone tervezdi vilagaval
ismerkedhetett meg a MOME-n tartott el6adas
hallgatésaga. Az olasz sztardesigner a fesztival
hivatalos ajandékaval, Vékony Fanni ékszertervezd
karkotéjevel pozol a kameranak

(foto: Pettendi Szabo Péter)

Fent: Karim Rashid személyre szo6l6, egyedi
ajandékot kapott Rubik Ernétél 2011-ben a MOME-n
tartott telt hazas ,show” utan. A dedikalt, rézsaszind
Rubik-kocka tokéletes meglepetésnek bizonyult,

és egy privat designgyljtemény emlékezetes
darabjava valt (foto: Pettendi Szabo Péter)
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Left: In 2010 the audience gained an insight into

the world of Paola Navone at the designer’s
presentation held in MOME. The ltalian star designer
posing with the festival's official gift: the bracelet
created by jewellery designer Fanni Vékony
(photograph: Péter Pettendi Szabo)

Top: Karim Rashid was presented with a customised
gift from Erné Rubik after the full house 'show’

he held in MOME in 2011. The autographed pink
Rubik’s cube proved to be a perfect surprise and
became a memorable piece in a private design
collection (photograph: Péter Pettendi Szabo)
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Balra: Ausztria kreativiparanak legszdrakoztatébb
szerepl6i, a Walking Chair Design Studio alapitdi
2011-ben formabontd és polgarpukkasztod
designvilaggal ismertették meg a magyar
kdézonseget a MOME-n (fotd: Pettendi Szabo Péter)

Fent: Johannes Torpe dan designer latvanyos és
szorakoztaté eléadast tartott a MOME-n 2017-ben
(fotd: Mohai Balazs)

Left: The most entertaining figures of the Austrian
creative industry, the founders of Walking Chair
Design Studio, introduced the Hungarian audience
with an unconventional and provocative design

at MOME (photograph: Péter Pettendi Szabd)

Top: Danish designer Johannes Torpe held
a spectacular and entertaining presentation
at MOME in 2017 (photograph: Balazs Mohai)
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A Pécs-Baranyai Kereskedelmi és
Iparkamara a Kreativ Ipari Klaszterrel
egyuttmuikodve 2013-ban Formatervezeési
Klubot inditott azzal a hianypaotlo céllal,
hogy 0sszefogja a régio designorientalt
vallalkozasait. A Design Hét Budapesthez
valo kapcsolodas ertekeink és az ebbdl
adodo piaci lehetbsegeink kommunikacio-
jat, valamint a helyi designérdekcsoport
onszervezodeseét is nagymertéekben segiti,
emellett hozzajarul Pécs kreativipari
centrum jellegének hangsulyozasahoz.”

Rabb Szabolcs
titkdr
Pécs-Baranyai Kereskedelmi és Iparkamra

“In 2013 the Pécs-Baranya County Chamber
of Commerce and Industry launched a
Design Club in conjunction with the Creative
Industry Cluster with the aim of meeting

a long-standing need to provide a platform
for the region’s design-oriented businesses.
Joining the Budapest Design Week greatly
facilitates the communication of our values
and the resulting market opportunities, as
well as the self-organisation of the local
design interest group, while contributing

to raising the profile of Pécs as a creative
industry centre.”

125

Szabolcs Rabb
secretary
Pécs-Baranya County Chamber of Commerce and Industry
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2009-t6l allando eleme a fesztivalnak a sajat szervezésben megvaldsulo
Nyitott Studiok program. A magyar kdzvéleményben a Design Hét 2004-es
indulasakor még nagy volt a bizonytalansag azzal kapcsolatban, hogy
mivel is foglalkozik egy designer nap mint nap. A studiolatogatasok soran

a laikusok megismerkedhetnek egy-egy alkotdi teriilet munkafolyamataival,
technikai hatterével és mufogasaival; sajat szemukkel lathatjak, hogy milyen
fazisokon keresztll sziletik meg egy termék, és nem utolsdsorban szemeé-
lyesen tehetik fel kérdéseiket az alkotoknak. Sét, maguk is alkotova valhat-
nak egy rovid id6re, hiszen szamos tervezé DIY (Do it yourself) programmal
varja latogatoit. Evrél évre tdbb mint egy tucatnyi designer, designcsapat
muhelye nyilik meg az érdekl6d6k elétt, igazolva, hogy a design iranti
bizalom személyes élményeken keresztll er6sddhet leginkabb. A studio-
program Osszeallitasakor a kreativipar legszélesebb tertletérdl valogatnak
a szervezOk. Az érdekl6dok fiatal divattervezékkel, befutott grafikusokkal,
épitészekkel talalkozhatnak, csakugy, mint iparmtvészekkel vagy éppen
szoftverfejleszt6 startup szakembereivel. A Nyitott Studiok a Design Turak
mellett a fesztival legnépszerlibb programja; sokan szeretnék meglesni

az alkotok muahelytitkait. A designerek szintén izgatottan varjak, hogy meg-
oszthassak a kdzonséggel a hivatasuk iranti szenvedélylket, és mester-
ségbeli tudasukon keresztul mutatkozhassanak be nekik.

2009 ANH TUAN, ART FORCE, BRINKUS DESIGN, CO & CO
COMMUNICATION, GROTESQUE, IVANKA, JE SUIS BELLE,
KEPESITO MUHELY, KITCHEN BUDAPEST,

LICHTHOF PRODUCTIONS, MAKETT LABOR
— MEDENCE CSOPORT, MANA EKSZERSTUDIO, MANIER,
SZOVETSEG'39, USE UNUSED, WLADIS

2010 ANAGRAPHIC, ARTFRONT HUNGARY, DRESSCODE,
ESZTILLE MUHELY-STUDIO, FLASHBACK PHOTO STUDIO,
FORDOS EKSZERSTUDIO, KAMCHATKA DESIGN,

KEPP SHOWROOM, KOLBASZBOL KERITEST! STUDIO,
MANOOI LIGHT CREATIONS,

NATI 100% PURE IDEA SHOWROOM, PRINTA AKADEMIA,
V2 (VETRERIA A VITA) GOROMBEI LUCA UVEGSTUDIOJA,
ZOLTAN+ PARIS SAN FRANCISCO NEW MEDIA,

WEB DESIGN / BRANDING

2011 ANNA ZABOEVA — SIBERIA SHOE SHOP, DESIGNLUBLOY,
FABLAB BUDAPEST, GEPPETTO BELSOEPITESZ STUDIO,
HIGH M MANUFACTURE — SIPOS BALAZS, KATA SZEGEDI,
LAONI DESIGN, POS1T10N, STALKER STUDIO,

STUDIO BAESTARTS, TERVHIVATAL, THE GARDEN STUDIO,

Since 2009, Open Studios — an event organised by the Budapest Design
Week's own staff — has been a permanent programme element of the festival.
When the Design Week was launched in 2004, the day-by-day work of a
designer was surrounded by much uncertainty in most people’s minds. During
the visits to actual studios, lay visitors can get an insight into the processes,
techniques and craft of different design areas. They can see with their own
eyes the stages of a product being made, and, last but not least, they can ask
their questions directly from the designers. They can even become designers
for some time thanks to the DIY programmes available in many of the design
studios. Every year, more than a dozen designers and design teams open
their doors to the public, bearing out the truth of the following: people’s trust

in design can be best strengthened through personal experiences. The
organisers select the participant studios from the widest possible range of

the creative industry, thus visitors can equally meet young fashion designers,
established graphic designers, architects, applied artists and experts of
software development start-ups. Open Studios is the most popular programme
of the festival besides the Design Tours as many people want to peek into
these creative studios and find out about their 'secrets’. In a similar way, the
designers are also eager to share their passion for their craft with the public
and show who they are through their trade.

2009 ANH TUAN, ART FORCE, BRINKUS DESIGN, CO & CO
COMMUNICATION, GROTESQUE, IVANKA, JE SUIS BELLE,
KEPESITO WORKSHOP, KITCHEN BUDAPEST,

LICHTHOF PRODUCTIONS, MAKETT LABOR
— MEDENCE GROUP, MANA JEWELLERY STUDIO, MANIER,
SZOVETSEG'39, USE UNUSED, WLADIS

2010 ANAGRAPHIC, ARTFRONT HUNGARY, DRESSCODE,
ESZTILLE WORKSHOP, FLASHBACK PHOTO STUDIO,
FORDOS JEWELLERY STUDIO, KAMCHATKA DESIGN,

KEPP SHOWROOM, SAUSAGEFENCE STUDIO,

MANOOI LIGHT CREATIONS,

NATI 100% PURE IDEA SHOWROOM, PRINTA ACADEMY,
V2 (VETRERIA A VITA) LUCA GOROMBEI GLASS STUDIO,
ZOLTAN+ PARIS SAN FRANCISCO NEW MEDIA,

WEB DESIGN / BRANDING

2011 ANNA ZABOEVA — SIBERIA SHOE SHOP, DESIGNLUBLOY,
FABLAB BUDAPEST, GEPPETTO INTERIOR DESIGN STUDIO,
HIGH M MANUFACTURE — BALAZS SIPOS, KATA SZEGED!I,
LAONI DESIGN, POS1T10N, STALKER STUDIO,

STUDIO BAESTARTS, PLANBUREAU, THE GARDEN STUDIO,

SOIdNLSs N3dOo
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2012

2013

2014

2015

2016

2017

WANDA, WILLBEDESIGN

ANNA AMELIE SHOWROOM, BALLA VIVIENNE — STUDIO V,
BARNOFF SHOWROOM, CARNATIONGROUP,

CSAJBRINGA MUHELY, CZAKO ZSOLT — ARTICSOK STUDIO,
DUCSAI JUDIT, EMIL GOODMAN — UMBRELLA KREATIV MUHELY,
FINTA CSABA — MYD II, FLATLAB, GASPAR GYORGY,

NORA SARMAN SHOWROOM, PROPCLUB,
SPORAARCHITECTS EPITESZIRODA

3H EPITESZIRODA, ABSOLOOT, AERON, ANNCHI SHOWROOM,
APLI DESIGN, GRAPHASEL DESIGN STUDIO,

HEINRICH ALKOTOI SZINT, HOLLAN9, KOMOD,

MARK VISZLAY PHOTOGRAPHY, MINUSPLUS,

TEAM DISTINCTION, THEBETAVERSION

ARTICA, BOTANIKA, ENIKO TOTH KERN, FAZEKAS VALERIA,
FESZEKRESZEK, FREEDEE — 3D-NYOMTATAS, KISS ZSOMBOR,
KONSANSZKY, WORKSHOP GALERIA, LEVANDE CHOCOLATE,
MAISON D’ELYSIAN, NUMBERNOW, PDSIGN,

PLIE BY ATELIER, THEFOUR

BATILLA SZEMUVEG-MANUFAKTURA, DEKORATIO,

EMBER DESIGN, FLYING OBJECTS, KEREKGYARTO ANDRAS,
LAB5 ARCHITECTS, MOBILSOFA, NEMA JULIA STUDIO,
SKYSCANNER, SPRINGLIFT, STUDIO ARKITEKTER,

SZILAGYI CSILLA, TIBA EPITESZ STUDIO, YKRA, YUUTHS
AIAIE, ANUKA, BOMO ART, CHEPPERS, FABRIKA, HANNABI,
KARCSI PAPIRBOLTJA, KONDA BRIGI, MAFORM, MEONIN, NUBU,
S39 HYBRID DESIGN MANUFACTURE, STUDIO AADAAM,
STUDIO THAT'S IT, YLKA DESIGN STUDIO

81FONT ARCHITECTURE & DESIGN, BORD EPITESZ STUDIO,
CELLUX CSOPORT, DOT FOR YOU, FABLAB, HELLO WOOD,
IAMART, INDUSTREAL, KORTARS EPITESZETI KOZPONT (KEK),
LUCKY SHEPHERD, OST KONZEPT, PAPER UP!,

PICI AND THE CITY, PRINTA, REJKA ERIKA,

VLMI PRODUKTIV, ZSOFIHIDASI

2012

2013

2014

2015

2016

2017

WANDA, WILLBEDESIGN

ANNA AMELIE SHOWROOM, BALLA VIVIENNE — STUDIO V,
BARNOFF SHOWROOM, CARNATIONGROUP,

CSAJBRINGA BICYCLE WORKSHOP, ZSOLT CZAKO - STUDIO
ARTICSOK , JUDIT DUCSAI, EMIL GOODMAN — UMBRELLA,
CSABA FINTA — MYD I, FLATLAB, GYORGY GASPAR,

NORA SARMAN SHOWROOM, PROPCLUB,
SPORAARCHITECTS ARCHITECTURE OFFICE

3H ARCHITECTURE OFFICE, ABSOLOOT, AERON,

ANNCHI SHOWROOM, APLI DESIGN,

GRAPHASEL DESIGN STUDIO, HEINRICH STUDIOS,

HOLLAN9, KOMOD, MARK VISZLAY PHOTOGRAPHY, MINUSPLUS,
TEAM DISTINCTION, THEBETAVERSION

ARTICA, BOTANIKA, ENIKO TOTH KERN, VALERIA FAZEKAS,
FESZEKRESZEK, FREEDEE — 3D-PRINTING, ZSOMBOR KISS,
KONSANSZKY, WORKSHOP GALLERY, LEVANDE CHOCOLATE,
MAISON D’ELYSIAN, NUMBERNOW, PDSIGN,

PLIE BY ATELIER, THEFOUR

BATILLA CONCEPT EYEWEAR, DEKORATIO,

EMBER DESIGN, FLYING OBJECTS, ANDRAS KEREKGYARTO,
LAB5 ARCHITECTS, MOBILSOFA, JULIA NEMA STUDIO,
SKYSCANNER, SPRINGLIFT, STUDIO ARKITEKTER,

CSILLA SZILAGYI, TIBA ARCHITECTURE STUDIO, YKRA, YUUTHS
AIAIE, ANUKA, BOMO ART, CHEPPERS, FABRIKA, HANNABI,
KARCSI PAPIRBOLTJA, BRIGI KONDA, MAFORM, MEONIN, NUBU,
S39 HYBRID DESIGN MANUFACTURE, STUDIO AADAAM,
STUDIO THAT'S IT, YLKA DESIGN STUDIO

81FONT ARCHITECTURE & DESIGN, BORD ARCHITECTURE
STUDIO, CELLUX GROUP, DOT FOR YOU, FABLAB,

HELLO WOOD, IAMART, INDUSTREAL, CONTEMPORARY
ARCHITECTURE CENTRE (KEK), LUCKY SHEPHERD,

OST KONZEPT, PAPER UP!, PICI AND THE CITY, PRINTA,
ERIKA REJKA, VLMI PRODUKTIV, ZSOFIHIDASI
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Balra: Fordds Bence ékszertervezd a Nyitott Studiok
program keretében technoldgiai bemutatot tart
latogatéinak, 2010 (fotd: Pettendi Szabd Péter)

Lent: Koralevics Rita, a Paper Up tervezdje a
papirmaseé targyak gyartasi folyamatat mutatja be
muhelyében 2017-ben (fotd: Mohai Balazs)

Left: Jewellery designer Bence Fordés

held a technological presentation to his visitors
in the Open Studios programme, 2010
(photograph: Péter Pettendi Szabo)

Below: Rita Koralevics, a designer of

Paper Up, presenting the technique of making
papier-maché objects in her studio in 2017
(photograph: Balazs Mohai)







134-135. oldal: A Lucky Shepherd m(ihelyében
a divattervezes kulisszatitkaival ismerkedhettek meg
az érdekl6dok, 2017 (fotd: Csudai Sandor)

Fent: A legfiatalabb tervezégeneraciot 2016-ban
az OST csapata képviselte (foté: Danyi Balazs)

Jobbra: Latogatas Anh Tuan divattervezd
muhelyében 2009-ben a Nyitott Studidk keretében
(foto: Pettendi Szabo Péter)

Pages 134-135: Visitors learnt about the secrets of
fashion design in the studio of Lucky Shepherd, 2017
(photograph: Sandor Csudai)

Top: OST represented the youngest generation of
designers in 2016 (photograph: Balazs Danyi)

Right: A visit to the studio of fashion designer Anh
Tuan in 2009 in the Open Studios programme
(photograph: Péter Pettendi Szabo)
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138-139. oldal: Majoros Zita, a Printa Budapest
concept store és marka alapitd-tulajdonosa a
fenntarthatd designrol mesél a latogatoknak, 2017
(fotd: Mohai Balazs)

Lent: Farkas Anna grafikus, az Anagraphic Studié
alapitoja érdekl6d6k gyurdjében 2010-ben
(fotd: Pettendi Szabo Péter)

Jobbra: Kétkezi alkotas, cementlapdntés az lamart
Cementlap Manufaktura mdhelyében 2017-ben
(fotd: Mohai Balazs)

Pages 138-139: Zita Majoros, founder and owner
of the Printa Budapest concept store and brand,
talking to visitors about sustainable design, 2017
(photograph: Balazs Mohai)

Below: Graphic designer Anna Farkas, founder of
Anagraphic Studio, surrounded by vivitors in 2010
(photograph: Péter Pettendi Szabd)

Right: Manual work — casting a cement sheet in the
studio of the lamart Cement Sheet Manufactory in
2017 (photograph: Balazs Mohai)
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,A Design Het Budapest megel6zte korat, “Being ahead of the age, the Budapest

hidat épitve az utkeres6 magyar kreativipar Design Week has bridged the gap between
es a vilagtrendek kozti szakadék fole. global trends and the Hungarian creative
KoszoOnet a rengeteg inspiracioert!” industry that is still looking for its path.

Thank you for the immense inspiration!”
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Bdszérményi-Nagy Gergely Gergely Bészérményi-Nagy
ligyvezetd igazgato CEO
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2004-t6l, a fesztival indulasatol allando épitéelemei a Design Hét Budapest
brandjének a Design Turak, melyek kezdettél fogva ingyenesek, a nagy
érdeklédés miatt elézetes regisztraciohoz kotodttek, a rendezvénysorozat alatt
szamos alkalommal ismétlédnek, és minden esetben szakmai vezetéssel
zajlanak. Tematikajukban az adott év fokuszahoz igazodnak; nappali és éjsza-
kai programra egyarant volt mar példa. Nagyrészt gyalogosak, de indultak
biciklivel, busszal, illetve villamossal bejarhatdk is. Az els6 években oldtimer
buszokkal lehetett utazni a turautvonalak helyszineire. Ikarus 30-asokon és
55-0s0kon zotykadlddni mar 6nmagaban is oriasi élmeényt jelentett a Design
Hét kdzdnségének. 2006-ban éjszakai villamosturan lehetett részt venni.

Az 50 éves, ,nyugdijba vonuld” UV villamosok specialis utvonalon (harom bel-
varosi villamos 6sszevont palyajan) kozlekedtek, és innepi fényben szelték at
a varost. Az utasokat szakmai idegenvezetés és jarmutorténeti-formatervezési
kiallitas varta az UV-k ,fedélzetén”. A gyalogos turak minden esetben a févaros
rejtett vagy méltatlanul feledésbe mertilt épitészeti, belséépitészeti, diszit6- és
iparmUivészeti értékeire hivtak fel a figyelmet. A nagykdzonseég sok esetben
olyan helyszinekre juthatott el a Design Turak keretében, amelyek a laikusok
szamara nem latogathatok (példaul az Opera kulisszai vagy a Mafilm foti
studidjanak diszletvilaga), illetve nem is ismertek. Kanonizalt, mlvészettorte-
neti jelentéségl latnivaldk (Lotz Karoly freskoi, az obudai kisérleti lakotelep)
éppugy helyet kaptak a programban, mint friss kortars kezdeményezések
(tGzfalak a VII. keriletben, budapesti street art). 2014-t61 vidéki turakkal béviilt
a DHB programsorozata: az Ajka Kristaly, a Herendi Porcelanmanufaktura

és a Zsolnay Negyed nemzetkozi hirli iparmivészeti orokseget fedezhették

fel az érdekl6dodk. A Design Turak résztvevéi nem csak sétalnak, volt mar
példa nordic walkingra, szabadtéri edzésre és analdg fotdzasra is. A gyakran
4-5 oras programokat minden esetben neves szakértok, az adott szakterilet
kiemelked® mivel6i és kutatdi (belséépitészek, iparmlivészek, épitészet-
torténészek) vezetik, igy az érdekl6ddk a lehetd leghitelesebb forrasbol
ismerkedhetnek meg a fokuszban lévé témaval.

2004 OLDTIMER IKARUS BUSZOS TURAK
BELVAROSI| GALERIAKBA, BEMUTATOTERMEKBE
2005 OLDTIMER IKARUS BUSZOS TURAK
BELVAROSI| GALERIAKBA, BEMUTATOTERMEKBE
2006 EJSZAKAI DESIGN TURAK UV VILLAMOSSAL
2007 DESIGNTRAPP — NORDIC WALKING GYALOGTURAK
BELVAROSI| GALERIAKBA, BEMUTATOTERMEKBE
2008 BELVAROSI HOTELTURAK
— A SZALLODAK BELSOEPITESZETI VILAGA
2010 AZ ATRIUM-HAZ ES A HOFSTATTER-DOMANY-HAZ,

Design Tours have been a permanent element of the Budapest Design Week
brand since its launch in 2004. Being free from the start, the huge interest

they draw require advance booking to the events. Tours — daytime and night
tours alike — reflect the central theme of the given year’s festival, are organised
several times during the festival and are always guided by experts. They are
mainly walking tours but there have been some when the routes could be

done by bike, bus or tram. In the first year, participants could chose to travel

to the various locations on old-timer buses. Bouncing along in an Ikarus 30

and 55 bus was in itself memorable for visitors. In 2006, night tram tours

were introduced. The 50-year-old, ‘retiring’ UV trams ran on a special route
(three tramlines combined in the city centre) and were lit up with festive lights.
Passengers were welcomed on board with a professional guided tour and an
exhibition presenting the design history of vehicles. Without exception, the
walking tours called attention to Budapest’s hidden or unworthily forgotten
architectural, interior design, decorative and applied arts treasures. Visitors were
able to reach locations that are generally closed to the public (for example the
coulisses of the Opera, the stage sets of Mafilm's studio in Fot) and some that
most people are not even aware of. The Design Tours equally devoted attention
to prominent works, now canonised in art history (frescos by Karoly Lotz, the
experimental housing estate in Obuda) and to novel contemporary initiatives
(firewalls in the 7" district, Budapest street art). In 2014, the Budapest Design
Week programme was expanded by tours in the countryside showing visitors
the internationally acclaimed applied arts heritage of Ajka Crystal, the Herend
Porcelain Manufactory and the Zsolnay Cultural Quarter. The participants of the
Design Tours not only walk: there have been examples of Nordic walking, open-
air workout and analog photography tours. The events, which often last 4-5
hours, are guided in every instance by renowned experts, who are outstanding
representatives and researchers of the given area (interior architects, applied
artists, art historians), thus visitors can learn about the theme of the tour from
the most authentic sources possible.

2004 TOURS ON OLDTIMER IKARUS BUSES TO THE GALLERIES
AND EXHIBITION ROOMS OF THE CITY CENTRE

2005 TOURS ON OLDTIMER IKARUS BUSES TO THE GALLERIES
AND EXHIBITION ROOMS OF THE CITY CENTRE

2006 NIGHT DESIGN TOURS ON UV TRAMS

2007 DESIGNTRAPP — NORDIC WALKING TOURS TO THE GALLERIES
AND THE EXHIBITION ROOMS OF THE CITY CENTRE

2008 TOURS OF HOTELS IN THE CITY CENTRE — THE INTERIOR
DESIGN OF HOTELS

2010 THE ATRIUM HOUSE AND THE HOFSTATTER-DOMANY HOUSE,
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2011

2012

2013

2014

2015

2016

2017

KOZMA LAJOS KiGYO UTCAI FOGORVOSI RENDELOJE

ES A BELVAROSI SZINHAZ, A MAGYAR ALLAMI OPERAHAZ
DISZLETMUHELYEI, A MAFILM FOTI DISZLETKOMPLEXUMA
EPITESZETI UVEGMUVESZET EGYKOR ES MA, LATOGATAS

A SZECESSZIOS SCHIFFER-VILLABAN, AZ OBUDAI KISERLETI
LAKOTELEP, ONTOTT- ES KOVACSOLTVAS REMEKEK

A BELVAROSBAN

LOTZ KAROLY FRESKOI PESTI PALOTAKBAN ES
KOZINTEZMENYEKBEN, KOZMA LAJOS MAGAN- ES BERVILLAI,
CSALADI HAZAI ES NYARALOI PASARETEN, LAJTA BELA
EPULETEI ES ENTERIORJEI A PESTI BELVAROSBAN,

AZ OTI-PALOTATOL AZ ERKEL SZINHAZIG

MUVESZET A HAZAKON; PARKOK, KERTEK, TEREK,
ONTOTTVAS AZ EPITESZETBEN, SIREMLEKMUVESZET

A 19-20. SZAZAD FORDULOJAN, BUDAPEST100: IPAR100,
BUDAPESTUNDERGUIDE: OLASZ-MAGYAR
STILUSKAPCSOLATOK, BUPAP: STREET ART MUZEUM

A BELVAROSBAN, CRUISE ALL NIGHT: EJSZAKAI BICIKLIS
VAROSNEZES, TANDEM: BICIKLITURAK KETTESBEN, WE LOVE
BUDAPEST — HOSSZULEPES: A GICCSTOL A STREET FOODIG
AJKA KRISTALY, HERENDI PORCELAN MANUFAKTURA,
ZSOLNAY KULTURALIS NEGYED, BRIDGE BUDAPEST OFFICE
SPOTTING, TEXT-TURAK — GOLDBERGER MUZEUM,

WE LOVE BUDAPEST-TURAK, TUZFALTURA A BELVAROSBAN,
ESTI STADIONTURA — GROUPAMA ARENA, AZ OROKZOLD
BAUHAUS, BUDAPESTI HIDAK, ANALOG FOTO-TURA
SPANYOLORSZAG BUDAPESTEN, A ZSOLNAY-CSEMPEK
NYOMABAN, A NAGY VECETURA, FRONTHATAS, LAKHATAS —
OTTHON A II. VILAGHABORUBAN, OTTHON A NYOLCBAN
ROZSAVOLGY!| CSOKOLADE, EDESSEGLABOR, SCENT
POETRY ILLATTURAK, BODOR AUDIO, ZENEAKADEMIA,
VAKOK ALLAMI INTEZETE, CONCEPT EYEWEAR,

SUHANJ FITNESS

HARD BODY HANG — SZABADTERI TORNAORA, HIDEGKUTI
NANDOR STADION BEJARASA, TEQBALL-TESZTNAPOK,

AR (KITERJESZTETT VALOSAG) TURAK

2011

2012

2013

2014

2015

2016

2017

LAJOS KOZMA'S DENTAL SURGERY IN KIGYO STREET AND
THE BELVAROSI THEATRE, SCENERY-MAKING WORKSHOPS
OF THE HUNGARIAN STATE OPERA, THE SCENERY COMPLEX
OF MAFILM'S STUDIO IN FOT

ARCHITECTURAL GLASS ART IN THE PAST AND TODAY,
VISITING THE SECESSIONIST SCHIFFER VILLA,

THE EXPERIMENTAL HOUSING ESTATE IN OBUDA, CAST
AND WROUGHT IRON MASTERPIECES IN THE CITY CENTRE
FRESCOS BY KAROLY LOTZ IN PALACES AND PUBLIC
INSTITUTIONS ON THE PEST SIDE, PRIVATE VILLAS

AND VILLAS FOR RENT, DETACHED HOUSES AND SUMMER
COTTAGES DESIGNED BY LAJOS KOZMA IN PASARET,
BUILDINGS AND INTERIORS DESIGNED BY BELA LAJTA IN
THE PEST SIDE OF THE CITY CENTRE, FROM THE OTI
(NATIONAL INSTITUTE FOR SOCIAL SECURITY) PALACE

TO ERKEL THEATRE

ART ON HOUSE WALLS, PARKS, GARDENS, SQUARES,
WROUGHT IRON IN ARCHITECTURE, FUNERARY ART AT
THE TURN OF THE 19TH AND 20TH CENTURIES,
BUDAPEST100: INDUSTRY100, BUDAPESTUNDERGUIDE:
ITALIAN-HUNGARIAN STYLISTIC CONNECTIONS, BUPAP:
STREET ART MUSEUM IN THE CITY CENTRE, CRUISE ALL
NIGHT: NIGHT CITY TOUR BY BIKE, TANDEM: BICYCLE TOUR
FOR TWO, WE LOVE BUDAPEST - BIG LEAP: FROM KITSCH
TO STREET FOOD

AJKA CRYSTAL, HEREND PORCELAIN MANUFACTORY,
ZSOLNAY CULTURAL QUARTER, BRIDGE BUDAPEST OFFICE
SPOTTING, TEXT-TOURS — GOLDBERGER MUSEUM, WE LOVE
BUDAPEST TOURS, TOUR OF FIREWALLS IN THE CITY
CENTRE, STADIUM TOUR AT NIGHT — GROUPAMA ARENA,
THE EVERGREEN BAUHAUS, BRIDGES OF BUDAPEST,
ANALOG PHOTOGRAPHY TOUR

SPAIN IN BUDAPEST, IN PURSUIT OF ZSOLNAY TILES, THE
GRAND TOILET TOUR, FRONT EFFECT, DWELLINGS — HOMES
DURING WW II, AT HOME IN THE 8TH DISTRICT,
ROZSAVOLGYI CHOCOLATE, SWEET LAB, SCENT POETRY
TOURS, BODOR AUDIO, FERENC LISZT ACADEMY OF MUSIC,
NATIONAL INSTITUTE FOR THE BLIND, CONCEPT EYEWEAR,
SUHANJ FITNESS

HARD BODY HANG — OPEN AIR WORKOUT, TOUR OF THE
NANDOR HIDEGKUTI STADIUM, TEQBALL TEST DAYS,

AR (AUGMENTED REALITY) TOURS
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150-151. oldal: A 2013-as Design Turdk soran
a Kelenfoldi Héerémdu leny(ig6z6 art deco tereit is
bejarhattak az érdekl6dék (fotd: Mohai Balazs)

Fent: A Ustream irodajanak bels6épitészetét
tanulmanyozzak a latogatok a Design Turdk program
keretében 2014-ben (fotd: Mohai Balazs)

Jobbra: 2014-ben vidéki Design Turdk is indultak,
tobbek kozott a pécsi Zsolnay Kulturalis Negyedbe
(fotd: Kustos Nikolett)

Pages 150-151: Visitors were able to see the
fascinating Art Deco spaces of the Kelenfold Thermal
Power Station during the Design Tours of 2013
(photograph: Balazs Mohai)

Top: Visitors examining the interior architecture of the
office of Ustream during the Design Tours in 2014
(photograph: Balazs Mohai)

Right: Design Tours were launched in the countryside
in 2014, for example in the Zsolnay Cultural Quarter
in Pécs (photograph: Nikolett Kustos)
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Fent: A Herendi Porcelanmanufakturaban

a nagykozonseg altal nem latogathaté muhelyekbe
is bepillanthattak az érdekl6dék, 2014

(fotd: Kustos Nikolett)

Jobbra: A Lotz Karoly-freskéturan a pesti
Palotanegyed rejtett kincsei tarultak fel a résztvevék
elétt, 2012 (fotd: Pettendi Szabd Péter)

Top: Those interested were able to enter workshops
of the Herend Porcelain Manufactory usually closed
to visitors, 2014 (photograph: Nikolett Kustos)

Right: The participants of the tour of Karoly Lotz's
frescoes allowed visitors to see the hidden treasures
of the Palace Quarter in the Pest side of Budapest,
2012 (photograph: Péter Pettendi Szabd)
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Balra: A Design Turdk a varosfejlesztés,

az urbanisztika és a kozteruleti design témait is
érintik. 2014-ben példaul a belvaros megujult
tizfalaihoz zarandokoltak el a fesztival ,turistai”
(fotd: Mohai Balazs)

Lent: Design, sport és épitészet 6sszefonddasarol
beszélt Bordas Péter, a Bord Epitész Studio vezetéje
a Hidegkuti Nandor Stadionban 2017-ben

(fotd: Mohai Balazs)

Left: Some Design Tours explored the themes of
urban development, urban studies and public area
design. For example, the festival’s visitors went
around the renovated firewalls of Budapest's city
centre in 2014 (photograph: Balazs Mohai)

Below: Péter Bordas, head of the Bord Architecture
Studio, talked about the integral connections
between design, sport and architecture in the
Nandor Hidegkuti Stadium in 2017

(photograph: Balazs Mohai)
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Koszonetnyilvanitas

A Magyar Formatervezeési Tanacs koszonetet
mond a 15 éves Design Hét Budapest
fesztival valamennyi egyuttmuikodd
partnerének és munkatarsanak. Lelkesedésuk
es kozremukodesuk lehetdve tette, hogy

a designszakma unnepe egy hazai kollektiv
sikertorténetté valjon.

Acknowledgement

The Hungarian Design Council expresses
its gratitude to all collaborating partners

and colleagues of the 15-year-old Budapest
Design Week festival. Their dedication and
cooperation helped turn the celebration of
design into a success story for us all.



AALAARARARRARRRREAEARRE AR AR GERRRRRRRR RGNS
AAAAARARE AARRR SRR R EEEEEEEE R R RS
AU RARRARRRRREREREEEEEETTTEEEEERRRRERL RN
AAAAARARARARARARRAR SARRRRRRRRRRRRL Shaaaaaaaasn,
AR AARMERRRARERRREREEREEEEEST_ETEEEEEE GRRRRANN.
AUAAAAARANARRRARRAR SRR SR HEEEHEEREER R RSN
AL AR FAARMARERREREAREREEEEEERL GaNNNSSN
AAARARAERARARARAR SARMERRRARRRARRRRRANN AN AN
AALAARARARARARLE SHARKERRRRRRREREEEEEERREEAL AN
AAAAARL |LARKRRARRRRAR SARKRARRARR SARRRRRRRRRRRRNNS.
AARMMAMTARRRRERRRREAREREEEEEEEEEEEEEREES GRS, .
BELR AR R R R R R R RN
AR |AARRARARL SHAREARRR (R LAHARRRARL SRRNANN.
AARMAARLE EHRRRR R R RRRR RS,
SAHAAAR |AARARARR F|ARKARR 11ARRNARR AL SRS
AELAARARRRARRRRRRREREEEEEEEEEEEEER GRS
AAAMAMARARAMERRARARRRARARE HARRARRRARANARN AN WS
AARARARRR ARRR 11 HARRRRNARRL AR RNNRNRNNNSSNS
AALAAAARRRARRRRRERREREEEEEE SRR R R RN
Al AAARMAMAERARARAAARALE SARKARRRRRRRRRRRNNAR AN
AAARARL |ARARR |ARKARRRARREAREEEEEEE AL GRASNGS.
AAARARARR |ARK EARRARRRARRARL SRR AANNNNNSNSL
N UARRR R R R RER R RN
AALAARARARARRRARRR SARRARR £ SRR RRERRRRR RSN
AARE AAARAMAERAREAREREREEESETEEEERR SRR AA.-.
AULAARARARRARRARRARRE SARRRRRRR R RN RRNRNRNNNNNSN
AARE FARMAMERRMERARE SARRARR SAERERRRRRRR RS
AAAAAAARE (|ARRAR § THARRARARARE (AR AR ARRRNNNS.-.
AL AARMARRRARARR |ARKARRRARRRRRRRRRAAARN A AN
BELR R R R R R R R RS
A1 TARARARAR HEARAAR SARAR AR § SERRRRRRRRARAANGS.
SHAAAARL |AARARR ARKARRRRRRRRRRRRRL ARaNNNNNNSL
AELAAARARRRARRRRARERRRREEEAEEEEEEEEEEERE GRS
AL FTARMAMAMARAREARRERREAERRR SRRRRRRRR RN
AELAAARARRARRRRAREREREEEEEEEEERERERL GRRRRRANAN







	_GoBack

